S T

** Elective Groups:

Anyoneirw b lable Elective 1be » suleni at th
Wﬂmmtﬁ.mmlmhmﬂwwd.mmhm
selected group will be allowed later in the fourth The Dep Affilisted

College will announce at the end of the second semaiier, any one of more Elective

Groups which will be offored during Il and IV somesiers depending wpon the |

availability of faculty mem groups. An Elective Group |
b "'_—".. 4 ing for that group.

*++4 syuflend shall register for Business Farmharizanion Repon in thind semester

‘which camries 2 cadits In the fourth seenesier project work must be carriad out for

preparing the final project work repon which cames 4 credits.

Programme MBA

Programme outcomes

s The Usiversity of Mysore MBA will empower you with crucial
skifh and knowledge and provide youw with the sctworking |
opportumitics you need 1o accelerate your career, cither as ®
musuger within the private or public sector, or in developing your
own entrepreneurial ambition.

*  Tocxhibit the skills required to identify, desiga, develop and implement
busines solutions 10 the wocial relevant problems

*  Ability tn drvelop Value based Leadership ability,

*  To develop Cross-Functionul skills and to demonsirate ethical,
social and | ibilities in bush i

| SYLLABUS FIRST
| SEMESTER
LiMVanagement Concrpts & Theories

Coure Dulcomes:

> Tound the b ilitics of mansg;

*  To provide them tools snd technigues to be used in the performance of the manageral
job.

s !nmlrmmmmm‘ i of the

I+ To devekip copnizance of the imp of inciph

m mmmmmwc—:m Role Play, |

l.

\i\\\\\!\\'\¥

slwm“-ﬂwe‘wmma

managoment, managoment 3 3 process. Evolution of management theory and

p'mwﬁmthrFlynl.D!mnhmdw Professional code of conduct
inIndia.

nuuwmﬂmmumﬁmﬂp&mmm
objectives. Planming |

nrpuwdpnvmmum |
ud-n-nﬂy Decision making. modcls of mtioaal

promeses, cortainty, risk

decrsion making process, [ bounded ity in decsion-
maling s FR S I

Strutegic plaaning: Concepl of strategy, and strategy-Ch

mkurkolwmtmnﬂhdmmmmmhm
porters five foroes moddl, BCG matrix, five forces moded,

mmmwmm-mmpmpknr
orgamzzhons. divison  of work,
&w&#ﬁ“hdmm

i of of

Manugerisl Control; Relationship between planning and control-limitstions of
mlmmmofmdmmmmnmﬂbyi
o budgetary contrl, functi |

control, ]

rferences:
wawdm E-McGraw Hill,

lh-hunalm-!u:rfm
Mmm Crlﬂ'in

Management- Holt

Management- Tasks and Responsibilities- Peter. F. Drucker
B Then

.DrmhanmyullDu'w Richand L Draft
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Orgnlzationsl Behavior

Owicomes:

7 To dedp the snadents develep (ke i o i hetua vior

F T bl svakois o c peaple b &ifflerent conditions and uderstand « by perple
Bchave as they do

& Tosmlye the AiExidi inied with ament of the group behavior in ibe ongenistion

7 Toemable students 10 ixe relsted b : sl options fior il lution b

i 4 Py i .

Pedegogy: The Pedagogy comsists of Lechwres, Shared Expanonce. Case Susfy. Role Play.
Preseniations.

mrmmd
L F ol O homal hution rational behanor, intivi Al
g, foe beduivior, work Bwoe and heytrer rekatin
rganizas o :ll:‘h;'ilh[wﬂlm M v I:q-r rebaimine,

3 chor: ufivi i T e, apeiade,
shlitnde, \earumng. porsoaainy, SEaivy.

1 Grosp Dysswmics: group hebevinr, team developmest, proap cobesiveness o docmion mik iy (Hrosss
mﬁm.w_l—nmwmmw.u
tramsactumal atalysis

4 i Frmdivat !...n..nun vl

4 \l—p—n of Chunge: Iﬂm B d#.,d-' models, chamge agests  (hpanratonal

Referemcex

(rgencatioasl Sehavew Robivas
hepprmczatmt ] Hoharriar- Frea Lunthans

Miwmesisn e hevivr at Woek- Krith Dl
Chpanizarwmal Theory amd Design Daft

The Fifth discipline- Prier Senge
mthM\nd’W%Wﬁwy
e & Uiy e
!h)m“o‘b—fﬂ-h

Al iher bl v by Eaferrd D Some

Wrk v the 2| Compary. Lamddy amd Joffrey

| 13 Musmgeriud Aeennnting

Pedagogy: mmmﬂmmwtumw

Course Outcome:
> Ths congeet abius ot studests with the basic priniples of and g praciices
I g at pevrvistang 3 hasic he the x
¥ koo 20 underaandmg of flesecial setement malysis wing EXEL
* B s pernades @ overview of Cost sceomsing.

Pracuical s,

B

I ] ! Meaning, and mh- Finoncial Accousimg Vs
% ds m ik leading 1o
nﬂ worvace Iy axing

prepasition of final sccrants of sole p
Eaced

Compaey Fil Acgrants @ il rogeirosests of Companies Aoy of 155 with rospent W peopasaen of
r—lm--te‘m‘-—d—almdhm

Ly iy Tremd

e
Actalyhin. Matin mly-{Pliuy. nelpnnrui (‘th ke r-nu). p-qwul-m of fund
|

v & sy fow wiidgmend usingExcel.

v OV ¥V v

Elul wmmo{mswmm
Statoment, Ratios and Progections using excel

Cost acconnting: cloments of Costs, Classification of costs, Proparation of Cost
Mmmmmmmmummqw |
Tbreak-cven unalysis m decision-making |
Relevant costs for marketing and production decisions. Cost Drivers and Activity
Based Costing.

e TRO— |
- i i ing- Horngren, Sundem, Stranon
»  Cosrand ! - D |
= G g Munagers-Asish K Bhattocharayva
-
-
-

4 Cnst sg- Colin Drury .

Financial Analysis and Modelling ChandsnSenCuptha

| 1.4 Sragisties for Management

‘Course Outcomes:
To eshance the student’s ability 0 deal with graphical and numerical descripive
statistics for different types of data in management scenario.
Towym ﬂm:ﬂmuummmﬁm:mmm
To design data collection plans. wnalyze data approprutely and merpret & draw
conchesion from amatyzed data
Tummmhumwwmmndmmwum
sysicmatic and scientific ds even in

Mlpr Nmm of Lectures, Shared Enpu'lu!a: l'.‘asesmﬂ-y
Practical’

F %, 5 and Pr
Quantitative data jon il decimon making:  collecton
classification tabulation frequency distribution charts wsing cacel measures of
i teradencs P unng P nMS excel
Correlation and regs multipie ks basic p v
conditional probability Bayes iheorem use MS excel,
Probability distributions: binominal Powsson and normal distnbutions wsing cxcel

L

wcal Decision Theory: tesong for means and propemons and for
diffen P Bysiz of vanance.
Sampling: i igques, random sampling, mndom mumbers table, Monte
G e Chi-sqy i ing. hands-onwithMS excel.
References:

*  Sasiyscy for Moragers wiing Microsafi excel Levine. Ssephan &

®  Swtisticsfor Management Ric hard Leven ornd Rubin fescel version]
= Sutigtcs Murray Spiege!, Schaum Series



*  Duanimstive Business Analyvis Tex & Caves SomulBodiieyd ovhers
*  Barvic Businesy Snattstics Berewram and Leving
. glmmﬁﬁw.lmhd: Anderzon, Sweeny & William

| 1.5 Mamagertal Economics
t’.‘c;mon_:
To lmprove dn:un—hu
T T e
» To utilize th time and for the bener

production
l-Tom:uwﬁdmmtpsthbmdw&nwm
| Pm. The Pedagogy consists of Lectures, Shared Experience, Casc Study, Role
Play, Assi Fickiwork. Seminars and P -

L Introduction: Definition, natare and scope of
mm&ummmnlummoruhm
corve analysis, and Equilibrum Analysis-

| 2 mwumwﬁmmmmmmm
analysiy and Dc-ﬂ Fﬂmlllu— Methods.

1 Production ssd Cost Analysis: Production function, with one and two vanable input,
returns o scale, Natre of costs, short fun and long mun cost funchion and curves,
economies ofscale.

4 mmmmmmemmwy mmm
and Oligopoly Competition, Price and output determination i short and long run.
Cantcls and non price competition. Game Theory and Strategic Behavior, Nash
Equilibrimm, Prisoner’s Dilemma

S Pricing Decisioas: Pricing of muitiple products, Pricing ducnminatons. National
mw-ﬂmﬁmm“mmwwd

Note: Discussion of al keast one Case Study for cach chapter from the book Managenal

fie By Dominick Saf & Siddharha Rasiogs s Desirabl
References:
MMMMO&”

Fl
]

¥ To introduce the key of

theory, smategy and implementation

Organizational setting,
= Te develop skills in applying the learmt concepts to reshsnc situations in 8 varety of
! ‘Workplace corviromments.
- Wrriting busincss documents that are mvting 1o read , casily understood and logically

argued.
- To enhance the ability t prepare and defiver effective prescntations and pitches & it
‘busincss scenarios.

vanous

[Pedagogy: mmmmdlmswmpmMCmMmﬂw-
| and
f i Practical's, T
L Introduction: mature of ¢ thom, the 0N process.
andt =18 : ol vor st
reading. logic, analysis and listening

1 Cmmhmmwmwlmmmmw&ﬂﬂ
nnalysis and reporting in detail Group di in-class | workshop and
ESHEMCNS.

1 m“w-mm»:wuomtm“m
The strucure

| l(hi“ . e n .

| I Tt eyt

Imwmm

S Business P thens: handy th excel and office power point.

Better Business Communiicaiion Derivh Murpiy
tive Ca Shurwr

Mosde! Business Leters - Gartiside
Biarinexs Commumication Lesikor Peins - Fluwry
MLA's Hardbook.
Business Resegroh Methods- Coaper and Sehnwider
Buxinexs Reseaech Methods - Zikmenid
1.7 Business, Government and Soclety
Ca-mmm
1t provides the shadents 1o soquunt an understanding of cconomic niles of government in the
Indian contexL.
> I provides the isterface betwoen cconomic growth, poverty and incquality
# 1t helps o understand the suocess and faikure of private and public parmership in the Indian
context
> Itabo helps to assess the forces for and againgt globahzation

Pedagogy:  The Pedagogy comsisis of Lecrures. Shared Expenence. Case Sudy, Role Play,
Asst and F

Lmuamﬂmmﬂmmmdem
role of government in mmumﬂmmﬂwmﬂmmhdu Husiness Ethics and

Corporate Social of India. economic planning in India,
mmwmmnmnm meuofMln:mdrmm
Ch of i service and | sectors | and sectoral imimk
Duslism, Trends in GDP.

2




2 Monctary and Fiscal System of India: overview of India's menetary policy, fiscal policy,
role of RBI ummmwmmmwmm
stock exchangss and Mm:dmwmmmlﬁmubﬂlmhuf

;mmmmm.mmumwmmm model, OECD
o B A | persp B Issucs in
of 2o of
imdmmmkwofmuwdm
| basis for corp B sbiigation 0 sociry, L]
o ye R

References: - | o ’

*  Business Environment C A Francis
*  Businesy, Government & Soviety Arthir Gold Swuzh
=  Eikical choices - shekar

o Indiz Development Reporn

*  India in Tranyition JogdivhBhagwe ihi
-

-

-

India’y Economic policy Bimallalan
Is there o Indian way of thinking A K Ramuernjam
A Million Mutinies- ¥ 5 Noipual

b Dl & R barseck

Buness, and Saciery A : perial Perype Textand
Caves John F. Sweimer, | ie. M Graws il 201 1.
. B nd G Franeis Ch lam HPH.

18 C PP in M
Course Oulcomes:
> To scquaint the smdents with the apphications of IT in the business decision

‘making process.
# It also weroduces basic uses of IT n the day-to-day sctvities of an

arganizanon,
# It provides an overview of the role of rechnology in business
# It pves the students 10 understand and use M&c!ﬁunﬂnm

Pedogopy: MMMMIMMW&:M Assignment, -
Presentations.

Fieldwork/ Practical's, Scmmars and

L Isf ion Techealogy ol inkoistia Seology, uses of ink
smdlogy movet o : Anology dh b

2 FKieetrunic Infr far b mbrﬂnw.
puyment systemss I . impact of Ecom on By in Indian
Bmtmmmurmmmsmhm

mE

2

i Sysiem Ci basics (Hw & S'w) DEMS
Communication Systems, intornet and office sutomation. Word processing with M5
word - starting MS word - MS Environment - working with word documents -
working with text - working with bies - checking spelling and grammar - printing
document - creating mailing lists- mail and merge.

4 Comept of spread sheet and MS Excel - sawrting MS Exced - M5 Faeed
Emvironment working with Excel workbook. Preparation of charms and graph
with excel - mwhmwmucnm&mq
statisties

"Mlku‘ﬁmwlﬂlﬂlm starting Ms Power point - Ms Power
poind Env ironment - mﬂxpﬁ working with different views -

1 Sanjay Suviena-A First Course in Compidter- Vikas Publiching House
7 Sawigy Savserns. M3 Office 2000- Vikay Publishing House.
Is of E-Ci Technology- PHI L W
4 5 1 JOSEPH. P T-E-Commerce ; An Ingign Perspective- 4ih Ed- PHI Learning
3 Luuchin Kenneeh wnid Lawdon Sane- Management Information Systems
Conmemperary peripective- PHI
& OBrarn James: Management nformasion Sysem- Tk Mcgrow Hill
7. Guvden Daves il Olson- Managrment Informanion Syztem-
Conecepvar! Foundations MeGraw Hill
& Moban P Compuicr Applications in Management- HPH Pve Lid,
¢ Gapolalrishaa D- Eh c Emerging Trends-HPH Pve Lid
14 Pavhal. and Ninypms- Computer Application in Managemeni- HPH P [ad

1k [

24



SECOND SEMESTER
2.1 Marketing Management

l.'m Cuicomes:

Th-cwmninumlbnﬁr. P ive introduction to the e of
functions, and i i
> ithetpsw d the role in th . and socaal hop
= To formulate 3 marketing plan 4 ing objectr m,
+ AP
=  To undestand markcing mix thel take into scooust porvaved vakic compettive
pressures and corporate objectives.
Pedagogy: mrmm«mmmmc&sm Role Play,
idorark el F
L o M i matre of mark Type of
products / services. Mark epts: Product, Prod Selling. Marketing sncd
Societal, Conceprs ing covi ek of Miw C1 of

poods & service.

2. Conswiwr Behuvior: consumer & buyer behavior process, models of consumer behavior
Mmmﬂmmmm
1 Market Sepr and Tarpeting: concopt of and ang. hases for
¥ o fir ! industrial procucs, Produc posmoning

4. Product & Price: product Mix and Product Line, levels of product new product
development. product life cycle stralegies. Branding, types of brands, brand buikling.
measurng brand equity. Packaging and labeling Pricing: General pricing approaches, new
product prving tralegics. Public policy snd pricing.

. Promotion and Place Mix: clements of p i process.
Publicity, Advenising and public relations. Porsonal selling and sales promotion. Direct
skcting and online mark ibstion chamneds and lOgIncs manag: Channel

Referemes.

.ik:trunx Managemens Philip Kovler, Prentice Hall India, (New edition)
s of Markering Willi

Privieiples uf Murkeiing Hiﬁpﬁmkrandﬁnﬂy‘mrw

ke g Munage ment

Markeiing Managemens

Mariermg Rumesh Kumar

1.2 Human Resowrce Management
(Courss Owtcomes:

|
I>Tomill: denits 1o und d the HR M, and system at various

levels in general and in certain specific industries or orgumizations.

¥ Tuhdphmhuhmuﬂnﬂwﬁemudmmumrﬂm
select and devel

» Tohdp::?umummdnmdmw{m

L

¥ To develop relevant skills y for appli

in HR related issues.
hﬁp:r mmmammmmm Role Play,
3 WHMmhofHRmmynmnfth.lm

functions and policies. O HRM, Develog of HRM in
WMMmmmMﬁm“m
2 HR Planning, Recruil and Selection: scope of HR planming, Job

analysis, job design Job description and job evaluation, methods nf|

m?ﬂghﬁmufmmofmmullm_
ﬂm“.
!Tﬂhﬂlﬂ" h induction and Orientati thods of trasning.
mqmmLmngmdulSOndQSCmﬁ:nm Supervisory,
and M P prog Career |
development,

|4 Performance Management: KRA and KPAs, Traditionsl vs Modem
of i Potential sppraisal. Feodback

mmkbm

‘meq:mndm&ﬁmmmwhfmge
Bonus, Incentives. Compensation  surveys. Productiviry,

Pafnmmcelhkod.?aymamf P review and ng. |
References:

HR and Personnel Management Keith Davis

Personnel Management Flippo

Hhuman Resource Management 1.V, Roo

Human Resource Management Paranaik
Human Resource Management Micheal Armstrong
Human Resource Management Gary Desseler



‘-

(]
=
vy \'vi
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| 1.3 Covpecate Finance

To help the studk
Tomﬁ“uﬂhﬂ private equity and venture capital
To provide th with oppx ty cost of makang & specific imvestment.

Quicomes:
Tomtcnuuuumdnuﬂhwmufwnu financial sysicms, ‘
decision

14 Business Research Methods

Cowrse Duteomes:
To acquaint k“mkm-ﬂﬁnmmh
It asms to p g of

de an problem
hm-ﬂﬂtmﬁmﬁcﬂmﬂwMMEM

vy

‘making.
> It aims at providing an overview of report wniting,
Pedagogy:  The Pedagogy comsists of Lecwures, Shared Experience, Case Study, Role Play,
! ddvwork/ Practical s, Seminars and P b

Tu#ﬂm.&w#mm-ﬂmm it

i vmdmrmmmvmmmsmvmmm ‘
model-Calculstion of Rates of Return (yicldsy-Rwk and retum of equity stock and

partfotia, CAPM modd |
i Wmmwmmﬂmwumh-ddwkutﬂﬂ.'

F_wmm T liwventony Ma Cash and

Kookl y— ..‘.‘lb‘_ﬁl_ £ Lkﬂ'mmykmﬁu:l‘de

Vs Fimancial Stucrure. Concept of Optimal Capital
SMRW Rates of Retum and the Cost of Capltal: Cost of debt, preferred stock,
equity, MWMMMWMMW“MCMM Dotamination of
Capital Structure-EBIT-EPS analysn, operating and financialleverage. |

i)

Fan Horme und Wag bowis
Mhﬁ'yﬂw Vi Morme |7 edition

Finaneial Munagement Prosanna Chardra

Corporate Finanee Brigham and Erhard;

Corparate Finance Ross. Wetfielddiiuffer |

T

| 1 Resarch o Buslness: Role of business meanch, Informpnon srsdoms 5ad

hnorwledge management, Theory building, Overview of research process, Ethical issues in business
research.

Problem Problem definition and rescanch proposal, Basic rescarch designs
Explortory, descriptive and causal designs. Secondary tesearch designs, Qualitative analysis,
Secondary data
_18msnmlwmum‘;l with
e, Ob method, E Il re h M and
scaling concepts, Aftitude Primcples of gy
3, Sampling and Field Work: Sample design and sample p & ion of sample size &

review of statistical theory, Field work.
4. Data Analysis and Presentation: Editing and coding for transformation of aw dats into
s SsmoTh Iy & Ll sis: Tests
of differences, Measares of sssociation. Muln vanste snabysic. Presemustion of research findings.

References:

Business Research Methods
mmwmm NE

-
s
> Mark
-
-
-

mmm Donald R Coopwers amd Sclandler
f Re b FN Kerlimger
m!bnn'bnukﬁfnmhn MLAAsoc zion




Operstions
Course Ouicomes:
»  The course ams 3t Bmiliarizing us smdents with production process and related issues in
inchustrial units.
> nm»mmmmmmmmm
B Ithelps in job designing in the orgunizations.

B+ It provides students-with total quality Management and Supply Chain Management.
Pd“': mwmummwmmnu
Flay, F Practical’s, m and P

Product life cycle Productive systom types Impact of

eghes: product 5
srology | )

2 Plant Location snd Types of Plast Layout:

[25% uugu Aspects of Besiness i .

I- “ h i d of business in company format.

1 Tamﬁmwhmﬂmmh

»  Toprovide an insight mte mattens relatod to Toreign exchange and its cffect on managing the
| business.

¥ Toprovide an exposure on the laws related to inlellectual proportics and their influence on business.
Pedsgogy: The Pedagogy comsists of Locurs, Shared Experience, Case Study, Assignment, Fieldwork
Seminars and Prosentstions.

and control Just m Tiane - M iy

ola "

3 Job Designing: work study and time shody Statestical qushiy control methods. Japanese
4 Total Quality Management: (rends in quality management, benchmarking, tusiness process
Malcolm Baldnge Award. Quakhty Managoment Systems, 150 Standards.

& s-pplrcHIWucowanCM. Managing the cxiemal and intomal supply
chain, Global SCM and sourcing.

References:

o Modern Production Management Buffs Etweasd S and Rakesh K Saren, Jokn Wiley
and Sonx. 2603,

. Pmd'umannd q-wnm JmM.‘s Swren Nahmas

«  CasesinProd KN Krish

. M!MWMH Besierfield und others Pearsom Education. New
Delht, 2003

v Tos! Quallty Management PoormimuChennlh

. rmmmwmsuu

o Supply chale Management theory and practices Mohantyand
nm.nnm:mnm

Pearson Edb New Delhi, 2002

L Tnd Develop and Regulation Act (TDRA), Competition Act Forcign exchange
managernent act.(FEMA)
|1 Quifines: comp Law, p of Indian Compandes Act 1956 rcating to incorporation.
and Filing of returns, dies against me and
\ won. Powers of i igation by ing o goxwd corp

13 mwmmaumnmmwmnmu
appeilation,

4 Dudines: security M-r!m um. Secunty and Exchange Boand of India Act (SEBI), Secunities contract

act, La SARFESIAct,

S Outi . B i ara

A Mamial of Busiess Lavws SN Mabeshwert and S K Maohesiwari
Business Law for Monagemwnt K R Bulehandani

Busingsy Environment Tevivand Cases Francts Cherunilam
Businesyand i Lawy 5.5 Gualeh { GK Kapoor

Bare Acts of respective leginlations.

17 Management Information Syuems

| ‘Outcomes:

> To tecogniue contemporary MIS t 2nd how information systems support business strategy, butiness
processes. and practical apphcations in an organization.

¥ To inlormelate how varkous support sysicms can be used for business decisions and 1w sustam
competitive advantage.

#  Toprovide s global plaiform for e-business, busi
chowud computing.

*  Toexpres cthical awareness and moral reasoning

ity and "

Pedapogy:  The Pedagogy consmis of Lectures, Shared Expenence, Case Sludy, Rote Play, Assignment.

Figldwork! Practical's, & and F

L mﬁnnumsnaunmnnwomsmqkmhofmnmwu
an information system. TPS. MIS, DSS, ESS, OAS, N concopts,

1 Systems Development: the concepdt of systems development life cycie (SDLC), types of SDI.C. Use of
flow chans.

3 Apphcation Technologies FRP concepts, Evolution of ERP, ERP packiges, SAP, Baan, MFG-PRO,
Oracle, ERP Evahustion, ERP and BFR. ERP Implementation, Extended ERP, Case sudies,

4 Web Publishing web publishing. 1ypes of websites, Web surfing, E~commerce, B2B, B2C, C2C. E-
COmmETCE ixunty ssocs. Etical roues

3P 15 08 ERP - Filfctons! modulcs ink
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MIS Kenwwent G Lauden and Jane Phﬂ-
MIS Jumes A O Brien

MIS-C5V Murthy

Computer Toduy 5 K Basudev

ERP Comoepes VK Garg

Operatlons Research

Course Ouiromes:

# Pedagogy:

* The soquuint the sl o bty
# 1 also helps them o grosp the signifh o i in decis kng

# 1 helps them b ke the projest duration.

I als provides 10 nler risk d

The Pedagogy comsists of Lecturcs, Case Study, Assignment. Fickiwork/
Practical’s, Seminars and Prosentations.

1. Lisesr programmieyg » s Simplex Moot Fag- M method, [alm snd

2 Trmmportath o Amad solvimg the probilem

A Quening Models: mmmmmﬂhhuia. llldlmmmulnirmw madels Infine

population

4 Nerwwrk Assdysis: FERT & CPM, Determination of Bosts, Time-Cos- Trade-o T and Crashng of perweio
T Porsons 7

5. Desision Theory: Decisi T

References:

- (rusnniaiive Tewhniques in Aanagenuent N.D: Vol

- Ciperanmny Resenrok Wagmer

s Opermiums Revearchk HamibyTaha

#  Theser o Risomrch "

- Machemoatical bethody m Busimeas Barmett and Sieger

#  Operaiions Research S0 Sharma 1

1.9 Global Business Eaviroament

Course Dwtcomes:

- uh!phmdusmwkmmhy
# I enplores k I

- llwnmﬂhwwm

»  Ivalso helps o understand the regional cconomic block

3

N

Pedagogy: The Podagogy comsists of Lectures, Shared Expenience, Casc Study, Role
sy, A Ficldwork, Seminary and

Introduction ko I Lmp murtmdmpnﬂmmu-l
bniuu: modes of entry into | Business
P 10 jonal business. |
mm |
1 "‘-—nd’ ke for
w-ﬂgﬂﬂmm

and thew impact on mtomational business decsons.

L) Gwmmmwwmd:mmm:mmwmm
ism Tan{Tand non-taniTbarmiers; Counter

trade.
4k | Financial ’ Foreign Patiem, S and
cifects; Movemansts in foreign exchangr and interest rates and then impact on trade
and imvestment flows. Capital Bows, forcign imvestment flow and bamens: FDI and |
Flis
5. ol o World E and Trading Si
L I Imstitution and A WTO, IMF, World Bank
LMTmWGTﬂbndCMﬂ(Am(}SP GSTP m:mul
ty BRICS
and | m Bank, Regional E ic G m Pm
lism, Structure and fi of EC and NAFTA: R.w:uumc
cooperation.
References:
L Benmes, Roger. insernational Business. Financial Times. Pitman Prohlishing.
London, 1999,
2 Bhasecharye. B. k Respan e Struteyies of the

Indian Secior, Wheeler Publishing, New Delhi, | 996

1 Cuinkoia, Michael R. et al, International Businesy, the Drvden Prest. |
Forrworik, 1999,

4 John D Daniel, Lee H Radebaugh and Dansel P Sullivun. buerngiional

B B

{ Opwrations, 1idh Edition, Pearson Education

5 Griffin Ricky W and Pustay, Michael W, Tnieenanvna! Business - |
Abdanagerial Perspective, Addison Wecley, Readimgs 1994
Hill. Charles W L Imternaniona! Busmess. MeGraw Mill, New York 2000

happa K. Essentials of B E: 10th Revised Edivion, HPH

Francis Cherunilam, Intermationa] Business. Revised Edinon, PHI |
Francis Cherunilam, Global E: /8 En
Revived Edivion, HPH.

—g—
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e B e e == —— e

| 12 i and Small Busi
IHIRD SEMESTER Mo_ Z
To describe the importance emrepreneurship; outhine the: 8 of
lll’rﬂmm successful entreproncur; state the functions n!mw.upﬁaw;'
d problems faced
T the stadents with the overview of Business related Project Managament > r«mu-:,mT keholders, and leam memt
> To > the students with Project Planning | research, and it nﬂhﬁﬂwm-
> Toh&hmmmﬂmmm | mnmma—u-nﬂmmm“ﬂ
> 'ftmn—h“uquﬂmm » To-&vd!l-;::n:nhhmmwﬂ-m
| Pedagogy: The Pedagogy comist of Lectures, Shard Experience. Case Study, Role Play, Asgnment, | » ypieally
To detect weaknesses and strengihs within 2 business opportunity, and give
F‘MW*W“‘M uggetions o o o mprove e weakoses and i thsesengs
L W&Wmﬂawm ution of integrated project ager ‘ Play, mp“- i o:,l.imm o Ly
o 1 with » fe feasinbty shadis -
w—.;a‘-’a-gm .mmmh cyce, ity | L Fousdations el ip of Ermrep stip, social & |
dafferend formm uf projetontracnng. Eactery in - hip. | | support for :
|z mwunnpmcmmjmmamqmwmmlwnh mwmupum-vltofmwmmuarnllmcsmhh
projet ol up, process bcak dewn ponsillity matnx. 1 53 7 o from idea generation 1o preparstion of detiled business plans. |
1 Eslmatiog project cost aad time: facion influcncing the quality of estimates, lop-down verius i
bottom-up cstimating, methods for cstimating project cost and limes. 1 v.—.c-u*ui-‘ financing a venture. stages of venture development
— mmmmr\nunwawm
4 Risk M g sk, planning, % c hip in nral India. SHGs, micro credit etc. family
project duration ,,.._ P wonen entrep
S Project Team building high-p project teams, managing virual project 4 Small Business in Indian Emvironment Economic, Social, Political cultural
teamd, project. control process. Per m and evaluation, project qualiy, and legal, Policies Governing small scale umts, idustal policies and strategies
P e quality @t P w relating o small scale sector,
Refeneaces: 5. Instittion assistng cxport promobon of simall business ut ncia; Export promotion
. m Managemens Clifford Gray & Larvon 2
*  The pructice and theory of project munugement creating vaiue through change | Pedagogy: W?MMNmmswththk
Newson, Rickard 2008, Hawgshire. Palgrave P Fiay. f Pracucale, 5 ot
. MMMGWM“C*-MM'NWM 2008,
. M ! approach Meredith, Jack RE Maniel v
Samue ZmeDc.ML.Mnlﬁmdﬁm
»  Entrepremeurship Prof TV Ruo
. P‘WW husinexs, engimevring & echno iples & . B hin Hi
M‘W Hermann i . Enavk ‘Hﬂ?yﬂt ;
. wmh”hm’mhmwnfuﬂ o Entreprenewrship Mathew IMannals
* ovmpmloy o Indias new capiraiiss Harih Damodaran |
»  Business Mahargia’s GeethaPeramal |
*  Desil Vasant, Organization and Management of |
Smali sealeindisiry, Bumboy, Himuluvg,
|




3.3 Elective MM §: C: ror apd B
Course Oulcomes:

»  The objective of the course is W Gamilisrize the sudcnts with e consumer behavior
*  Itheips them to identify the decision making process with the consumers.
*  ltprovides them (o understand the vanious marketing research designs to condudt research
o COnMIMmers.
#  Nabo helps tham o nnderstand the data analysis using SPSS.
Pedagogy: The Pedagogy consists of Lectures, Shared Expericnce, Case Study, Role
Pw. Assignment, Fieldwork/ Practical's, ?ﬂlmdﬁwﬂm

wmmvm«mmumm Dhfferemt
models of jic, Leaming, Poych Sociok Howrard
Sheth, Nicosia, Webster and Wind, Engel, Blackwell and Mimard models.

2 Buying Decislon Making Process: buying roles, Stages of the decision process High and low

3 Markrting Research Designe: types of research designs. Techniques and tools of data

collection Scales and measuroment, various ypes of data, Sampling lechniques, Sample size
- n findi

4 Application of Quuatitative Tools ln Marketing: decoon malong wwmg Rogroson anahyss.

ANOVA, Discnminant analysis, Factor analysis, Cluster amalysis, Multi- dimensional scaling
and Conjoint anatysis, Useol SPSS for data analysis,

smmn\mmmmwemmwm
analysis. rescarch, Ci gcation research, Product, Pricing and Distribution

Analysis sonof d

wescarch.
Referemcrs:
Markeing Reseorch NE. Mualfwirg

i
)

34 Elective MM 2: Sales nnd Logistics Managrment
Course

1

Cruteomes:
To understand sales force and marketing channcls to gain competitive advantage.
To familiarize with the concepts, tochniques and the practical sspects of the key |
decision maldng variables in distrils channel

To introds particy al and i sales and distrib |
practices
To expoas course particpans Lo the tools and for

P Ty & distrib i

Pedugogy: The Pedagogy comsists of Lectures, Shared Expenence, Case Study,
Role Play, Assi fwork/ P T -

F 5. P

t of sales 13 Pumndscﬂagml
hﬂnpﬂnﬂﬂﬁl Ovganizing the sales forcs Types of sales
mumdmmmms of the sales foroe.

organizations
Qualities of sales exeautives.
Masaging the Sales Force: cifcctive Rocruiing. Selecting and Training the sales

mfmdmm&hm-ﬂ&hﬁlh'
sales force, g the mies force Controliing the sales force
Euhnq!mﬂshur.

Retalling and Wholesallog: non-store retailing. E-taihing. Direct marketing, Tele
g g e de in rtanling &wholezaling.

Distribution and Logistics design of dotrib charmel, 5t

and Channcl management. Components of logistis mbound and  outbound

logistics, key logiatics activities viz., Custamer services - Inventory management

Material handling Communication Order processing. Packagmg Traffic and

mwm-aw

Logistics Strategy: kogistics i P — for effective bogistics,
mwmmmmmm Retailingand

= Sales Management Decivions, Strawgpes and Caves Kihard B Solf
Edward W.Cundyf and Nowan AP Goruni
* Profe 1A, RE Ands Juceph ¢ Hor Alged Bavh
* Marketing Channels Louis W Skern, Adel ] ER Ansary. T Congghlan |
* Fumde Ix of Logistics M Lombere Jumes R Suock M |
Elivam |

* Logistics Management Donald J 8. and D.J. Closy

* Logistics and Supply Chain Managemens Marsin Clhirtinghes

» Sales Management Analysis and Decigioms Making Thosan A fagegm

* Marging Supply Chain J L Gatiorn and O W Waiiss |



3.5 Blexti

MM 3 Ad g sod Sales P .1

Course Dutcames:

-

Analyze the i of media and L and asses the strengths,
weshness, oppnrmmun mmrswu’nurmmammm campagn.

Examine the i pesition and action objectives 1o the dovclopment
of adad

Contkih Nizting the el 0 T Sy S

L (LT

Partitipate in the development of crestive solution 1o address advertising and marketing
communications challenges.

EINANCE

1.3: Elective FM 1: Advanced Capital Budgeting
Course Oulcomes:
4 mmdhcmknpmmhwwmmﬂuw

» Towhmﬂmmw-wﬁh

#»  To undersand the concepts of real options in capital investment

> To identify the techniques for project nisk anahysis.

ru-w MMMML@NSWEWCMSM Role
Play, A Practical's,

Advertising Campaiga FManning: nmn' advenising poals and objoctves, The DAGMAR
Approach. Message surategies wnd tactics, Creative approaches, Copiywriting and testing. Advertising

< ; 5 L Ad d Topics i Copitsl Budgeting: Cash Flow Measurement
n‘lv.n- mr?pgmu:::m“mmsw.mm Use of Probabilities, serial ) i of i
Mmumruwmnwamm
Abandonment and Postponoment
Promotion Mix: of i jon mix, Ad g, Publicity, Personal selling, 3 ll.nhqhﬂun(.‘am In lh-ll-' Projects wing NPV and IRR,
Public relstions and Sales p D v P mix. MIRR, Opti
Adver :mﬁ > ability and advartising akds, Ady t pliswing 50 mmm-mmmwamm
decrmon making.

3 Dividead Decisions: Dividend As 3 Passive Residue Signaling device.
Determinants of Dividend Policy of a firm. Provisions of Company Law and
Income Tax Law pertaining to Dividends.

4 Valeation of the Firm: ldeal capimal markey, vahuation of firm using MM,
CAPM, Binomial snd BSOPM models and thewr reconcifstion-

5 Informatlos Asymmetry sed Priecipal Agent Conflics: Sepanation of

uﬂhdmﬂmo{ﬁﬂuﬁmmmuwamuum
firms. Classic i Vv E
| m-uﬁmmpmwma

‘ hip and conirol, principal and agent conflicts, real world factors and

wydwmﬁ somegy, Copy lay out ._._,-ppuuu\dlhm
copies, s of & good copy. E: in drafting ach

oy
Advertising Medis: pes of media, matia planning and scheduling. Ad budges,

adbe i ad g, budg ing advertising cffecti o :
for rural markets.
Mzrl*g Aﬂ-ﬁmwﬁhdwmmlhﬁﬁmtum wivensing,
social ¢ s in g fndia (ASCT)
Referrmees: PP

Adveritrement and Promotion Belch and Belch
Jdnrrmnm Auker ard Buthre

g
A..‘lrmmw \fnmnrm Write and Ziwgler

Compemporary Adwernving Williams Arens

Advertnimg Munagement Rajeev lﬂm.)*lﬁ.lorm.ﬂﬂ
Advertiving Flaeog & baple & Rag .
Adverrising FHM!M\nMMM mﬂaﬂm hn;ﬂ
Advprriving Management Keishridethwarey, Sheuthi Jain
Marketing Commuenication Dahlen

Stngh

LR R

w

Mmdmdm

i 3.4: Elective FM 2: Financlal Markets and lastitutions

Ouicomes;
To understand the Indian capital market and money market.
To understand the basic concepts of bankmg n Inda
To understand morchant banlang and credit rating o India
To evaluate the rmgulatory mechanism of capital Market .

\-‘\‘VV?

Pedagogy:  The Pedagogy consists of Lectures, Shared Expenence, Case Study, Role

Play, Assignment, Fieldwork! Practical’s, Seminars and Presentations.

1. Overview of Indian Financial System: Indian Capital Marke: and Moncy Markn,
Foreagn Institutionsl Trvestors (Fils)-Portfolo Mamagement Schemes of Indian
Instimtional Investors, Global Capital Flows-liadge Funds, Privawe Equiy.
ADR and GDR




5  Regulstory Mechanisms The role of SEBI in reguisting the Capital

2 IuﬁlClplul Market: Primary and Secondary Capital Markets in Indis-Market for Stocks and
Instruments

Bonds, Market for Derivative (Fmancial a um—wu-;m-ucumm
mnmcumm Markets for G in Online Stock
Market Operations on Sensex andNifl

1 Bcnun‘hln;l;b;nﬂmwmofnm sector hlh. capital adwmymnm.ms:l

jon of debl and asset

norma, NPA

the

4 Mmrbm Bnlﬂn and Credit kda; M to merchant banking merchant
and

mmnmmnnmm and
Nﬂdh:mﬁmmmwwﬁc“mn!m
banks, Credit Rating - SEB] puidclines, imitations of rating.

Market and Stock
Whﬂd&mmdwdmﬁmﬁuﬂﬂhﬂm
Sahara, NSEL. Insider Trading Cases o g3

gt .mmw g

portiolo management.
To fmiliarize the students with the fundamental and technical salysia of the diverse invesmment
AVOTHICS.

To

AV ective HRM ): Humas Resource Development

Course Outcomes:
- ‘I‘u mmmnmwu into a critically reflective and capable
RD practitioner,

" lowwkmbhdmnmmmmdnlmmlmdmmum |

#  Toapply HRD i ions like and 2 |

#  Toexplain the role of HRD in designing. p g and
Mm-m-&umm

Pedagogy:  The Pedagogy comsists of Lectures, Shared Expenence. Case Sudy, Role

Play. Assignment, Freldwork/ Practcal’s, Sommars and Presentations.

Human Resosrce Developmest: sub systoms of HRD & OD, HRM and HRD,
Emerging trends in HRD, HRD in IT industry, public sector. government ofganimtons,
andNGOx

Perf Ma t: ditional and modem techmgques. Open  Apprassa

of Key Perio Areas and Key Result Aress Managenal appraisa

Ethical sues in isal. Potential app Feedback
Performance management and carcer & P Bi 1 p

* To outhne major sieps i the portfolio management process and identify different types of financal Inanagement
markets. A X _ 3 Mentoring, Coaching & Employce Counseling Scrvices! nature mentoning and
¥ To identify, analyze and draw d In g and g info o Cm::inmmpuﬁmﬁfﬁ:nmofmuhmd&r
}m mmmmdmmwmmmm i g progr P & Ct Issucs (n emp
hlun:lll, and P counseling.
4 (‘mMManﬁmme(mwm
1 Efficiest Market Hyp is- The Concep Efficiency- Weak Form, Semi- stong and Strong and Length S Planning C:
fonm of efficiency-5 Tests for Elicmy. ITIGLHZ. plcston: of Makad S Learning and developmest in knowledge setting: lcaming 1n & knowladge
mwmmmm_www“‘ i el creating a holisnc ping social capial
Anabysis{SDA), Eqnlﬁrw‘u -npﬂmt-d-upmmhdumﬂsu .mmmmmmm-hmmuwmumm
Asbitrage pncing theory technology. building @ P STy,
1 Fiued Income Secorities: Bond Prices and yiekd Bond Chamcienstics and Types, Bond Prcng, g for indnondual devek
Bond yiekl Term Structure of Interest rate, Inferest rate risk- interest rate semsitivity, durnon, References:
comvexity and immunization. w  HMuman R Deveie ‘Rangly L D Jom M Wermerd Duvid
M Harrix.

F Alﬂrlll E

Technical Analysls: Market mcicators, Forecasting mdividual steck Techniques, Types

of charts, Dow theory, Relative strength, Contrary opinion, Moving average, Conference ndex,

Trading voluime, Concept of depth, breadth and resihience of the market,

Mn?m.mnwt Sharpe. Treynor, lﬂuﬂl‘lAbhlmnl‘thm‘l performance
1 theory h M and T market iming.

styie analysis and moming star's, nsk adjusted mting. Active

portfisio construction M Trqnut Eludsmdd

mmmnbﬁmmmhmFm

o AP 4

Svatems Paveek. Uidai and Roo TV,
Exp yument Rao TV apd Pereira, D H

Performance Appraisal Theory and Practice Rao T V.

Neal E. Chalefshey, Curlene Reinhart

40




3. 4 Elective HRM 2: Or tional Chooge and Devel
Courwe Ouicomes:
¥ To undastand how the process of Ovganizational Change occurs and the nypical roles that
collaborate to deliver sucoessful change
#  Tound d how Individualy are imp Iy change and the diffcrent ways they moght respond
w©
To Outlific important aspects a3 1o how 1o build and equip 2 change icam o improve effectiveness
N BN oTEAnization.
#  To leam to di ongoing acti within an O and plan the imph tion of
selected OD interventions.

Pedagogy: MWQNWNLMMEMCHM Role Play, Assignment,
Freldwork/ Practicalls, Semirars and Pr

|. Orgasizsticaal Change: planned organizational change, Change agents, Dynamics of resistance o
MHMMMM
Lo p ‘history of Organization, Devek Vialoes Assumg Behcf m
\‘!’luqul" of Organization Develoy fundatiom of
ugmng izt process Action h and organization dev dlopmers
4 wmlmmmm-ﬂmuym
5 thmdm-ndln-tm'- Client Systcn Ramifh Power.
politics and org 4 in otganication develog
References:
Orpanization Develupment Franch and Bell;
*  Organ: Beh Fred Luthany
*  Hhumon Behaviour ar Work Keith Davis; Org I Design for Exceli
Khandgvalls
o Orpumibionaf sl X
*  Thedanceaf charge Peier Senpe and others
*  The fifth discipline Peter Senge
15 Flectve HRM 3: Training and Development
Course Dulcomes:
> nmuwm:“wqummmmrwn
»  Toprovide batk optaatl and p | value for d truining prog
- Toaruﬂ&mrmlunenwwmmuwmm
= To emphasize the imporiance of training in improving the core compeiencies of individiuals and

arganiziont
Mlmq' mm@gmdm Shared Experience, Case Study, Role Play, Assignment,

| Trainisg: introd of mining of wanmg, Tramng challenge, changing

m.ﬂmrnnwaaa&mdﬂb.m—;mhm&ram
Feadback, (i

1 Td“mm”ﬂuhmdlmwwhlmwm

msamfn sul:. ying smalysic, Leamning princples, Trammg

i Tratning Delivery: tradinonal vs Modem methods, SDLF, Simulated work sctings, DLP, CD ROM.
Web-based Intelligent Training System (1TS), Virnual Reatity Traming
0

(VRT)

4. Training leamning % and Building Org Capability D
Vesnibule, Embedded raining. Team building. i inter-pasitional training, Leadershy
Traung
Referemes
= Training in Jrwin L Goldysein J Kevin Ford

. %WM*—M&M P Nick Bigeshord Fames

Trarimin Rolf P Lymion | dai Pareek
*  The Trainers portable mentor Gargulo & Othery

33 Elective IB |: Interastional Ecosomics
Course Outcomen:
¥ To cnable studs C theory of deciskon making undecr of:

‘scarcity and
- 1omm-ﬂ—¢.mmmmw.—umnmhm
faibare.
> Todevclop
= Tel d the short & long [
Prdagogy:  The Podagogy comsists of Lectures, Shared Expenence, Case Sndy. Role Flay, Assignment,
Ficldwork/ Practical's, Seminars and Presentations.

Ihnﬁn.llmmﬁhof yparty age. th
trade, f

Thorw the economy

dard theory of promial

1 Demand & Supply Analy i i relative price with trade-partial and |
general i -hwhmmlmpnmmhhwmnlynnm’umw |
rerms of trade and gains,

1E ies of Seale: introduction, imperf peti | rade. trade based on dynamic
wechnological  di case of P ntmy locaton, environmental standards and |
niernatonal trade.

4 E it Growth and | ! Mwbnwiofmﬁmlﬂ:ﬂmm-d
trade U and b P effect and evaluation, trade changes.

STMMM'H.M‘_:MUMFDI FI3| on nanonal reatment factor,
Heterogeneity in inemational trade, India in the global setting and globalization of Indian business.
References:
*  Dumenic Suhuior International Economics
. Pl R Knag d Obsgfeld M b
Colling Pub., 1994
*  Buckley, Adrian Multinational Finunce, New Yok Prentice Hall . m | 996

*  Isernasionsl Economics Robert J Carbeaugh 2008
*  huernationsl Economicy Theo S Excher, John H Muits arst i hefie
H Tumovsky-2008
= International Economics Global Markets and compeirion Henry Thommaa, 1004

{ Ecomames, 7 Edioon,  Harper
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35 Eledhe IB3: F.Ipnﬂ Import Procedures & Documentation

3.4 Blective 1B : Indis & WTO . . achei
> Tommhmmnm&ammmamdu
#  Tointroduce the rolc & fanctions of the i regul th like DGFT, CBEC who
> To acquaint the students with intcrmational body Institution WTO and i sstablehment for - .hﬂg.,._leiﬁpnﬁu‘hn
the smooth conduct of Imternational rade & Busingss, Highlighting s imporance | | *  To familiarize the stadents, import & export licensing formalities with relation to ca of
» To identify the inherent struchure & the primary objectives of WTO. and exporicrs, categorios of goods/ services wath reference to both & |
¥ To recognize the functional role of WTO, a a f &p of L . i
Tomhmmm | | terms & such as
rrnanmorlumwmwnmmlmmnrmo o
S wr TRIPSI TRIMS! GATS Bic INCOTERMS etc & the dutics & responsibilitics of buver & seller, "
The orLe G Sy, iote Py, - Pedagogy: s, wmorlmu;.shmﬁlm Study, Role Play,
1. Istersstionsl Trade Palicy F ke for trade, legal sspects of
lmmdwﬂm“mmﬂumwm cxparts imprt comteact, Exiw policy 54 ki
mwmmhmpﬂ\h‘m ATpuiments aganst Z me&mﬂmm-uww . )
ip benefits and di Tndia, ndia's < and role i WIO India e procedure HIE‘ .EC(K' ) s, o Y cnteria
PSR (s position in WTO. 3. Export Promotion Measures Ia Indls: expon p ions, mwic of go
. Regionl e blovks and economic inicgration feasons for growih of economic blocks agencies, STC, MNC/TNC in p eports and of its finpect on BOP.

o : | 4 Import “lll Procedures & Documentation: restnchons, rule and relevance af goveniment
economic political types of economical integration. Major regional irade groups NAFTA, || fimport parity on GDP.
MERCOSUR, APEC.EUBIMSTAC, ASEAN, G-6. [BSA. Fum benefity of common 5 Rele of Internations] Trading Center in E-commerre: computational analysis of Indis’s export

curmacy ey v impedi of integ) India’s rolc in promoting forogn tade impoet logistics and simplification ol p =l
T oad map, and evaiy Reference:
1. WTO Objectives, function, GATT and WTO., prnciples of WTO ansparency, MIN v Desgi LB Indian Shippong Perspeciives. Dol Ampam Publications, | 988
| FTSeS! " *  Government gf India handbook of bnpert Expor: Provedures
5 e Suly P ey indr BT Ry s *  Parus Ram Export: What, Where and How. Delki, Amgwam Pub. 1995,
trading system, trestment of LCD's competition p les anti dumping *  Export Managemeni Balagopal
environment prolecton. »  Export Import Procedures Thomas E Johnsn
. . . *  New Import Exporr Policy & Hanubook of Proz edines-Nobhy
4. Review of Irdha's econonmy post 1995, analysis of general apreoment on trade m serviees o Iniernational Trade & Expor Management Froncis Cheruntlam

(GATS), definition of senvices under GATS, modes of intermanonad defivery services ooss :

border Suppiy ial supply plion Abwoad. of #ecal 33 Elective IS 1: System Analysis and Design

wmmnmmwdmmvm Course Ouicomes: |

Indianp andirips issues, P — ¥ To understand and apply the information systems (15) heories and concepts required in Systems

g o Analysia and Design (SAD)
5. Review of Indias with W bilaicral, preferennal,
. * To design syviem components and environments.

regional, free trade, multitieral trade agrocments. India's stand on WTD apreements » To build penoral and detailed models that assist pmigrammen in implementing a system.

agnculture, NAMA, IPR, mode4 s e » To design a database for storing data. 3 wser interface for dats pul and output, and controls to protect
References: the sysiem and i3 data.
*  fwernanonal Busisess By Roger Bonmet Pedugogy: The Podagogy comsists of Lecrures Shared Expenence. Case Smdy, Role Play.
*  fmermationa) Business - Michae! Zinkaia Assignment, Prcidwork/ Practical’s, Serminars and Presenanons
*  Iernanonal Business - Johnd Daniels
®  Intervational Business Richard M Shaffer L System Analysls Fundamentals and the Modern Sysiema Analyst: introduction o sysiems
. I‘mvwmn-ﬂludnn = Rugman lnllyﬂl and dw. uﬁmnon system componers, fypes of business information wysieis,
. [ Businesy ¥y ," haSh B Systems o ques and teals, the SDLC, the systems amalysi
F ! E. i ool posmon.
*  Prospecnofimtlo’s Foreign Trade N.A Khan 2 Information Requi lysis: sysicms pl prel f
*  India's Foreign Trade - Vasdilal Wm:m“bmmmmmmmd
»  Manual of Forvign Exchange H E Evil 5 systens requests, gieps in prelimanary im citiganon

— T — | N - —— —




3 Systeow Asslysis Process: delhing, systam meihods, modelng twoks and
tmiques, sysiems requ hecklist, facrfinding, 7 other fact-finding techniques,
docurmentation, Data and process ing-DFDs, data & iption tools, ogical va.
physical models. Object modeting- object-onk ahjects and classes
4 tal lusting software ahematives, sieps i evah

mq’upmmlnr
software

8 _IIIﬁIBJ:BmNaWTuIinn
Course Outcomes:

I  To undersand the fundamentals of datshase sysioms, design techniques and their use in
organizations.

l»  To comprehend how database sysiems are used for strategic and operational decision

making,
> Te
3 To
data-driven systems
Pedagogy: The Peragogy comtists of Lectures, Shard Experience, Case Study, Role

d with d
like data

technologles.
1g and Web-enabled

nformation gathening, feasibility and cost-benefit snalysis, jomnt apphicanon devclopment,
skills and communicanons.

Referemces:

Jatfrey L Whinien and Lansie D. Benitley Systems Analysis and Design, Tuta MeGrow Hill
= Shelly, Gary b, Cashman, Thomas J and Rovenblart. Harry J- Ssiems. Analysiy and Design.
Thamson

-
-

Kendall and Kendatl. Sessemo Ancelysis and Design, PHI

Lin Ferneck Sysiemy Analysis ard Design with Modern Methods B&AE Tech
Sacsinger, John W tackson, Rebert B Burd, Sicphen D, Symems Anabyus amf Design ind
changing worid, Thomsen

3.4 Bective ]S 2: Sofn Engi

Course Oulcames:

# To build basic knowledge and understanding of the analysis and design of complex systems,

» To use the techniques, skills, and modern enginecring tools and for software enginecring
practice

# To develop, muntun and cvaluate brge-scale software systoms.
| = To produce cfficiont, refishle. robyst and cost-effective software soluton.
m mmmnrmw&mmsw Role Play, Asstgnment,

Play, Assigr Freldwork! Pracocal’s, Semmars and Presentations.

L Datsbase Concepts, Schemas, Models, Archiecturcs, Products, Features, DOAD, OOPS,
OLAP,OLTP.

Extraction, mnhmmmlmmlETl.J.mCumﬂTﬁhmm
mmm.mmnmmusw

Corporate Infk

Systoms (CIS).

P

* The Dass Warehose ETL Tiorlis Prac i af Tec keigues for Extracting,

Cleaning by Ralph Kimball wnd Jow Caverta
» ETL Swotegy for the Emerprose. vSundoskhGawande
* Businesy Intelligence A Capatilipy Mawirity Made! By Dorothy Miller
* Miroduceion o Bustness iefligence 8y JorgHernenauer
» Datobare M An On) | Perspective by Richard T. Watson
* Database Systemn Devign. Impilemensation. amd Management by Peter Rob and Carios

* Modern Database Marssgement 1 i Edinnn) by Fred R MeFadden, Jeffrey
A Hoffer and Mary B. Prewon

* Developing Quality Compler Datoune Swsirms - Pructices, Techmigues and
Technalogies by Shirlev A B ker

- memr W ik gy cumeny uide for decision makers By Kurim

Thmmnﬁ&rhm-nmnfmw analyss concepts and
mmmmwwm mummwnmwm
Software Life Cycle Model

mmMMu mﬂwwrgmu:tllimjﬂmu,ﬂmﬂmhmnﬁmﬂ

g and Project pe. project scheduling and tracking, software
project planning,
|4 RiskMansg — P teting.
|5 Obj - Comeepts: formal Methods, Soft and software wols.
Referemces:

* Roger S Pressman: Softwure Eng
MeGraw Hill IV edition.
» Kieron Comway, Soffware Project Managemen:: From concepn o deplavmen, Wiley
| Dreampech Press
o Sommerville, fan, Soffware Engineering, Addison Wesiev
« 54 Keelkar, Software Profect Marnagyment, PHI
» Curlo Ghe=i. Mehdi Jazavert. Dino Mandrioli Fundumentuls of Siggvure

ngtion Security Manapement with ITI. Volume 3 By Jaogues A. Cazemier, Paul
DWM Lansk Petery

3.3 Elective R&SCM 1: Supply Chain Management
Owtcomes:

with the concepts of supphy chain inkages i cepanizations.

B Bcips the cradent 1o endercend @voeny ik sl onder quantities

B also belps in illestrac (b lobuapo » wh cslomen s, iogieics sad business ey i indos
congent.

B bl i umderstancdmg retail e supjiy s usortece and channed design monspement

v

Yy

The Pedagogy comsests of Lectures, Shared Experience, Case Swudy, Role Play,
Fleldwork/ Practical's, Sominars and Presentations,
Intreduction o0 Supply Chain Massgement: coocet, (lbjoctives and  function of SCM,
Famework of UM, supphy chen crscpy, operating model e supply chain, Maraging
the Externaland mmemaslsupply chan

Prdagogy:
L

Engincering PHI




chai M

| 4 W“Mwmwﬂ ‘_Ww‘m‘.‘"ﬂ“?w of

| sy chain

| 3 Sowrcisg: sourcing of material, Global sourcing - issucs, Problamne. Group Purchasing, lnventory
MmMMMﬂWufmmTrmmmm
VML Role of Storey in 8C, | service

mehhpﬂyml—“muwrmmnlmnd

!\ﬂ“

8251 practice aixd Bench marking, R fapply chas
{Mﬂqﬁ-mﬂlmlﬂmd——qﬂmt stion and urventory
} huﬁlx.mﬁ-ﬂwhﬁ:ﬂuuumnqmwumtﬁlm

Customer Jed business, Customer focus in Supply Chain, Complan Hundhing. developing customer
service strategy, RFID and Bar coding,

Reference:
| = Moharay, & Pand Dechmukh, SG. 2005,. Supply Chain M; ot Thiewrs-and g
Dezigrura
= Sunil Cheypra &Meind[Peter. 2003, Supply Chain Manapement sirawe gy, plassing
‘anul operation, 3rd Edivion, Pearson Education / PHI
*  Aliekar, ¥ Rahud, 2005, Supply Chain . PHI
| = Pierre Danid, 2003, Internationa! Logistics,
L] m:n.mawm-:im—aadr-m.mmmwmm

= Korsagld H Baliou, 2004, B Logtstics: Suppiy Chain M Peiteson
educarion Jth Edision,

* Covle, J.1, Bardi EJ. & John Langley.C. 2006, The Manayement of Business Logishics- A sipply
Chuin Perspective Thamsan, 7k Edition.

*  B.SSahav. 2004 Supply Chain Managemeni for Global Compentivwness. Macmillon india Lid, Ind
Eduion
*  Mersr, 2005, “Supply ChainAfanapement ”. Resporse.
1.4 Elvative R&SCM 1: Operations Strategy
Course Outcomes:
»  Toacquaint the students with the building blocks of planning and conmol of eperations.
s Tnpmmwmmmgpdmmw
¥ To provide also with 3
- nmmhmﬂh—gﬂmm:uqnmm

Pedogogy: The Pedagogy consists of Lectures, Shared Expenence., Case Swudy, Role Play,

| 4 Supplier & Customer 4 vo Integn Puschasing Supply
Management, Designing confracts & pricmg: Mass cussomized service, Tamely
sarvice & incentivemgt, Revenue

% Learnlag & Growth es: wlobal standard ph

compeiencics & culture, Learning & process improvement, competing through
learning andwnovanons
Reference:
. cbufwduum-ngrmf Sreve r:an William, 2007. 9th Edision. TMH
. Atrategy Ivsis, Lo . krafewski and

Im'y?..ln:-ut 2007, Soh Edirion. Pearson
Operations Strotegy by Shack ond Lewts  Prensice Hall 2003
Mamgfac taring Strotegy by Hill nmn-m»uu 2000

*  Mamfacturing Strusey How to formml i wing
p\lﬂbyjﬁhndmm Produc tivity Press, 1993
. gt OUF COMPEf eulge o rhmr.-ghunmﬁuamugb

Haves and Wheehsrigh' John Wiley & Sons, 1084
& Operations Sirmiegy by Duvid Garvin Prentice Hall. 1992

umm&:mua Reail Marketing

Course

Tnnquuuumdm: with the fervier design elements of variety of services.
¥ To provide the smadents with the strategics for marketing services.

* To introduce the sudents with vanous types of rerailing m India.

*  Itabo provides the students with merchandise management.

I'dlw The Podagogy consists of Lactures. Shared Expenence, Case Snudy, Role

Ph!. 1] Idwork/ Practical s, and

L Service: mls.!ﬂptarhnm Goods-Services conninuum. 4ls of Services

Goods and Services C Services. target
1§ and p 1. Customer nd of services.

1 Servier marketing Mis: product Pricoing. Place. Promotion, People, Plysscal
ik dp D of Service Quality, Mezsuring service Quality.

3 egies for Marketiog: overview, nutcg-u:s (nr dulmg with

Freldwork/ Proctical’s, and P i ility, mventory, y i P

L1 d o Operath M role of Oy h i 1otal dathonshiy S ?ﬂﬂ 12 Sﬂ'\'u‘l:"n'd g

Triangle- External Mark s Marketing 1 clutiiradds Marketi
System- Interface botweoen the operstion sysiems and systems of other f | arean. Product 1 ik " -
Planmng and Control: Basic fimctions of Production Plannng and Comtrol. Production Cycle - lmhkﬂ'um g in remil, Technology in resil,
A E N Mg IDCESS. ling in Indra and ping trevids and
A = | Policy imperatives.

z Cosrolafpm\hcﬂenopuﬂnmpmtwqmljn:BIM|u Plant Layonit - different types of 5 r— .
mmwummm Manage Oty Failure Mmp:mmﬂutiamnmpld\u’mnl“udwdmukﬂnh.
Concept, Reliability, P and Broakdk ol . m.ﬂ Service.

1 Strategy & Op afr k for op xv. Tradeof’ & comp

JProcessing Nerwork Strategics-Capacity and real assat investment. Capagipy Tuming and Flexibility
Risk Management and Operationsl Hedging.

48



Reference:

* Hoffinan, 2007, “Scrvices Marketing". Thomson.

Lovelock Chatierjee. 2006, Services Markzting Pople.
Technology Strawegy. Sshedition, Pearson Education
Gilbert, 2003, Retail Marketing Manogemenl,
2nd edfition, Pearson Education
Zeishami Vakorse A and BinerMary. 2000, Services Markesing TMH
Rampal M.K. and Gupwa 3 L 2000, Service Marketing.
Congepns, application and cases,
(hﬁlniw Publivhing Company, New Delhi.
Levy &Weitz 2005, Resailing, TMH
AJ Lamibu, 2008, The Ariof Rewiling, TMH
ﬁw?nt,lt. Dranne and Rabert F Lusch, 2003, Retailing. Thowson Learming
Fernied Sparky, 2005. Logisiicy & Revail Management, Vive Books
Gilmore, 2005, Se ervemg und Me R Books

EOURTH SEMESTER

| 4.1 Strateghc Management
Outromes:

¥ To device surmiepes of the orpanization with clear vision and mission using e
mlﬁlﬂwhninn
* To jons and alo knowing sock and
cultural background of both meermal and cxternal esvironments.
¥ To cxpaience policy making process and making techaological changes keeping
| ﬂndhwmmdhmmmhhﬂlu-ﬂnﬂij
‘

*  Tound d gEnenc comp

Play, Assignment, Fickdwork/ Practical’s, Seminars and
1  Overview of sirategic managemeni: origin of strategy, stralegy vs structure,

Pedagogy: mmnrmmwmmm‘

1 i Amalysis: Su dly relevant of ntomal and
1 direction ping stmiegic vision, mission

and senting obyertives. Swategic mient and the concopt of siralegic pyramid,

4  Generc sabnlity; exp h i

and their vanants. Strategic and competitive advantage, new business models for
global and micmet cconomy, Strategy chusters and modcls relating 1o portioho

analysis.

4 Swalegy implemeniahion building corc s and competitive ¢ |
developing pohicies and procetures for imph P igning and install |
References:

| o Strutegy and Struemre Alfred C Chandier |

Mwwmmrnw Atex Miller and Irwin |
Aih Creating ond Sustai Superior

mrlﬁhfl Porwee

Comprtimg foor the funee mwwu—d

The Futiure of Compw Prokiad and Vi

Crafting and execiing Strategy Aurthar A, Thompson and others

Tht Art ot Sirmiesey Avinasik Dixitand BarryJ Naletnf




ELECTIVE PAPERS MABKETING L The Nature of Busincss Marketing: business and consumer products, Basis for |

4.2 Elective MM 4: Product sod Brand Managemest | classification, Difference beween business and consumer marketing, Business
Course Owicomes: marketing in global context, Classifi of busness Classification of
> Tok ing of the imp e i pl g and evaluating product and brand | business products.
| aralegics. 2 Organimaosal Buying Behsviowr (OBB): key charscionstics of organizationsl
> Towﬂwrmﬂmdm-dhﬂmw “ﬂ“mmmmdm*m
> the "5 pomit-of-view. ofturying canter, Buying
> Towwmhm-l ding deved and | | buying process. anmuu
Pedagogy: NWMOFLMMMEIMCRM Role Play, Assigament, | fysiem; oy oraminiongimi 5
Practical’s, S 3 luinu Dhrlmllg l'lu-l-g: plnnmn; pmcm. Demand  analysis, [
= and P produdt strategy  and
L m?m h:‘mg"m of product; product Product policy, New product development, Mamging business savices, PLC
i puwth strateg 1 for product e Product “chustrial produce.
arket jes for leaders, i
| 4 Business hannets: and indirect distribution, E-
1 New Product Planning and Development: organizing for new product, new product b m mfuu mmm,,‘,‘ Iu'm design  and
MMMMMMMhMWMMpmmmMLE mmwprh‘;s"u amd supply chain  management
cycle concepls. h_m Nrb\mmsmm{‘umiﬂv:hm
| and leasing, A ismg. P Personal selling
1 Marketing Plansing: planning process, comp of marketing plan comp anatyse. product |
casegory analysis, analysis and comp ambysin Seg penng 5. Mansging Bui aging personat sclling function, Key acoount
Positioning (STP) basis for diffia and positioning, T of good ‘ 5t Sales : Selhmg through lnlemet. E-commerce, |
positioning, Pricing snd chanoe] rategy Prospectingon In Accepting orders and p |
4 Brands and Brand Managemest: mhni!ilrlrﬂquurthpmmmmmnmcs choosing | Referencex ‘

oquity = Business Murkenng Managemni Michae! Heand Thomay Spef
‘ I‘*Hm Thomxon Learming

i mmwumhﬂm measuring sources of brand equity design o fndusrial Markering Reederund Recder (PHI)
% brand overtime: « Industrial Marketing Richard HlLAITRS)
- :“,"‘E":” o (R Leh Rassel S W il = Supply Chain Margement Sunil Chopea and Peser Meind]

*  Spategtc Brund Managemens - Kevin L Keller 1™ ndian repring. Pearvwon Edha atieons |
| *  The Brund Managemen: Checklist BrabVanaukenaid Managing Indian Brandy = Business Marketing Hovies
Ramesh Kianor *  Busimess Marketing Rangun
= Application Exercises in Marketing Rameth Kumar
= Brunds & Branding by The Economist 44 Eloctive MM 6: Services Marketing |
*  Srwigic Brand A by Joan Noel Kagferer Course Outcomes:
= Building. M g, and Mangging by Kevin L Keller ¥ To Linderstand and explun the nanre snd soope of services marketing and
*  Handbook of new prodh g Christopher H Lisch present sbowt this in 3 professional and engaging manner
- > Tommnmmmewwrﬂm:mmmﬁmun
| 4.3 Elective MM 5: Marketing B ingredients 1o create service ovcellence.
Course Outcomes: | #  To Mentify and discuss charactenistics and challenges of managing service
# i creaie un undersimnaiing. the nanire of bcriness marketing v vis comrimer marke iy in the modern world including cultural implicanons
# T orvase on awareness abot the busiarss s buaiaess (8.208) sodel of suarketing > Tammwmmﬂmwumm
= oTe the Wuvimg Bchrviows (OBR) with rwprlais on the cusmonser profile idewtificmtis af i 0 cffecince sen I0E SyWEm.
wered baed resquirementy in wewss of quenciry, qualit. cost A deivvers of bl busers |
- 16 wndersiuned the various airutegies imvdved in bssioass markesing o sevoms of proet pece L mmmmmofl.ﬂm Shared Eapwm(:lﬂm
F i, f sl efe vis-g vis comy Raole Play, ddwork/ Pracucal 3, § and P
Pedagogy:  The Pedagogy consists of Lectures, Shared Experience, Case Snudy, Role Pay, Assignment,
Fiekdwork/ Practical’s, Seminars and F

S = ! & b —— —



_Introduction 1o Services

Marketing: definition of services, Keasons for emergonce services
mcml-:dmnmmmmlmm

¢ AT P nalysis for undh ing

expectations Customer Factors influenci

dedpsumtnmmiu 4 Service bh
Physical

. Custoemer
Service i
Customer defined service

Defivering and Performing Services: employnss role m sorvice debvery Boundary sparsang mbs,
Smu_ﬁrem‘“.‘mﬂnuwddww. Defvening services through

e, i service

Managing Demand and sarvice
commuications,

unmm‘ 8

FINANCE

sic Fimancial

i- TnmdmﬂugmMMvmﬂmddnmerhmm
»  Tohelp the sudents 1o understand financial distress and restrocturing.

¥ Toprovide the students to understand dividend policy of 4 firm.

»  Nisaho to provide students with oredit rating and morchant banking.

M"' mmmummm:‘um
i { Pracuical’s, and F

Capacity:
Pmdmmwwmmr service quaity.
Marketing of Services: health care, Hospitality services, Transpon services,
< Consaltat h - ;

lrﬁu-'m

Services Marketing Integrated Cusiomer Foous Acroes The Firm Valare
A Zeitham! and M. J. Bitner

&m.m Marketing People, Technalogy and Srasegy Lovefuck

Services Marketing Ravishankar

Murkening of Services Jha

4.5 Flective MM 7: International Marketing

MY vy

Course Dutcomes;
Tomeqmmmﬂmﬂmw its epportunimies for the marketer
1t also heips them to I auzment trade
Ilmutmuwdeﬂhm courAnes
1 sk provides msghts into the International and us

with India

Mw: mmmdmsmmcum Role Play, Asugnment,

Jdwork Prictcal's,

I Jatersational ing: i jon and lmp Basis of I trute. Theones of
internaonal Trade barriers, India’s foreign trade since indepenidence.

2 : heting  Eavi Pobtial Legal  Socw-culral  and
D i Jonal cpres MNC's. Global e

3 Orgaslzation for International Marketlag: obj | ma Facuyrs affeciing

mix .wl.w [nstribunon strategies and Types af

zwmwmmwamgmmtwmswnnﬂm
Espont p and by the G of indra and Instrutonal
g for capont p ion in India, lmport-Expont polies of the Govenment of India

Inma- onul Economic Institutions and Forums: GATT, WT(L EFTA uu'm EU, SAARC,
ik, IMF and other trading blocks and comumon mark

HMJS’-‘
Coteors snd Joh

o Iwiernatinnal Marketing C.A Francia 53 '

AL F e il

" q MEApMarket
a5 per Indisn company i 1y
—vumuhnarm mumm«
Synergy from an acquisitions, and
mﬁm mhwmuhMMkmw
s "

1, basic l’urms ofMM
d and

Leverage Decision: Optimal Capital Structure under Revised MM
Hypothesis. Traditional Trade off theory of Capital Stuctre -Pecking Order
Theory of Capital Structure. An Overview of important empincal studics on Capital
Structure.

Fi Distress and R riog :Introduct di carses and effects
dhﬂdﬂmm g sonal cuthacks, di v meet
ulu. Comporate  Delnt ing (CDR). Reforming go {or}
B tor) Repl g Bankrug Ficquid &
A il Sick P of Indian

Laws
wmum mhﬂhmmﬂhhﬂﬂfodc

Dividend policy =nd Siock Repurchases: the Irelevance of Drdends, Siock
Repurchmscs in Ideal Capital Market. Types of Dividends and Drvwdend Payment
Process.  Dividends and Conflicts. Dividends, Tases and

Agemt
mmmumm. Alernate Debt Financing Sources, Dbt |

Maturity Decigion, Corporaie use of Trade Crodit, Bank Loans and Relationship
Lending. Information in Debt related Events.
Managing lnternal Equity and Seasoned Equity Offerings:

. 1 " 1 ack

thewry. process of

:_ s in SEO's, s

quity d1o SED,
staying private V/s going pubbc. IPO process, charactenstics of IPO firms and thew
offerings, posl-IPO porformance of swck onty 1PO's, unit IPO. Under pricing |
phenomenon.



| 43 Elective FM5: Derivatives —‘

owrse Outcomes;
» hﬁ-ﬁhnMoIﬂ:mu'ofnsi 1 approaches and Lechni used by . )
‘modam ongenizations. | = 4.5 Elective FM 7: Corporste Taxation
¥ To apply their of deri m sohing p ing financial risks i Course Owtcomes:
Wﬂd—#n&—uummmmmhm > \'omhhﬁwdnuiwhm:fnn
¥ To make informed judgments on the use of denvative mstruments, #  To help the students io of business Income.
| * Ta«MmuﬂmnMawwm L » TuthWMuC¢|ﬂ|Eﬂ
Pedsgogy: wm of Lettures. Sham Esperience, Case Smdy, Rolc Play, = Towummummummmmmwann
Assignment, Fieldwork/ Practical’s, Seminars and Presantanons. i business.
Pedagogy:  The Pafagogy corsists of Lecturss, Shared Expenience, Case Study,
L Istreducties ts Derfvatives: Rrwards, Futeros, opions vwam. tadisg meciunimn Frchanges, Cleanng house | Role May, Assignment, Freldwork/ Practical’s. Seminars and Presentations.
4 operations, regulatry Floot hevkers, Initiating e, Liqda Future pusition, lnlitil |
| gk ; 2 j :1:" e L Outlines of Income Tax Act, 1961 basic Concapts and definitions, Incidence of
o | Tax, Heads of Income, Exemptions and deductions.
1 Formurd sad Foturs Contracte: Forwand couacs. fwres crmmacs, Finsncial ftwres, Valuation of forward and | 5 c#d“hn-dﬁmsmfmﬂMMd
futre prices, Sinck index:fotures, Vahation of stock. de futares. Hcading ming ftures contracty, Heading wing | | Gains from Business or P Tax, Tax on
| stock inden e contraces, Todex flures, Adjusting WETA of 4 ponliie using siock. Interer raie fure and | | Distributed Profits.
| cumency fstares, i Cl-_pnn!-dapih_lcin:cwlAmemh.SMTmmmle
1 Optieas Contrests and Tradismg Strategien: Charschrm tucs of rwm Cap Cs Index. Exemp
;Mg dibiegex. 4 Setoff and Carry Forward: busmess |oss and |nabsorbed Depreciation, Retum
4 thom of optiens Graphic analysisof: Pt b, ba ¥ option 3 e, Models of of Income, Assessment, Advance Payment of Tax. Tan Deduction or Collection at
| i Pl O cks | Source.
| '8 fatres and oy, sstlimes ! STV gukdelines, working afNCDX, MCX

5 Taxlmplications m Business amabgarmation and Retructuring

References for Elective FM 110 7:
Financial Management and Policy Fin Horme
Corparate Finance Brealy Myers. Ross, wesifield, juffe

44 Ertive FME: Internations]

Oruiromes:
¥ Toepgnes m’ imed knowledpe of significence ol Firegn ewhange and s relevance to sandval of Companies inl |
imermatineal gurkets.
|

> Tﬂﬂlih‘llﬂﬁlﬂ'm Iervesmments William Sharpe and uthers. Bowdie ond others
» also provides iesights abowt hedging and swams Irvestmens Monagemens Prawnng Chandra
L ‘bwhww_h‘- Irrvesiments Schaum Series Francoiand Tayvkor

ﬂdlr:r mmmumwwfnm Role Play, Assignment, Financial Manigement Brigham urnd Erbardt

" ! Practical's, S Corporase Finance Brigham and Erbard)
Managerial Finance Wesion and Copeland
Advanced Corporate Finance Ogilen, Jen and O'Cannor
o T o o Income Tax Actof 1961
I Role of Fiaancul ¥ i Corperate Foencul Mssapooos. Dynamacs of Globel
Copliad Flows, Inlis Bairmce of Paymens, terads.,Sihction snd compas i (CAINcorest sccos defics) problems | o
Econnmic 4ad Moactery Union. | Robert A Strong
2 Foreign Eachangs Murkel- bhiroduction- Stucture disd Fusctsms: Fpes of spoit hindl forwand g Derivatives by Dubofsky
Arbitrage Exchange rate cguations Fuutures, Optionsand other Dertvgiives by dohn C Hulf
i Naburs snd Messsrement of Expesnre sod sk classification of copeente md risk- Uamsction, ransion sed Futures gnd Options by Voleo and Bagrs
Facton mil oxctungs - T 1 wchumge rate behurvor Fishar's e ffoct Financial Dernatives by N R Paraturaman

The Reverlietion in Cowporase Finaerce by eds by Shern
Mmhwum Tbmrvh'ﬁmkndﬂmmrn

The handbrok - Fitheizz1& cibers
m w Managemen: - Loibowis & Orhers

i M‘w‘mwwi«!lﬂwnf‘mdwmuﬂ
Mwmmﬂw uhpm!‘la\ bnterest pate capw and fovrs- Swaps

L Declsion Risk Faciors country Risk, cost and Benefits
b tonal Capital Budgeting- Evaluanon Catena 55 56

LR I




HUMAN RESOURCE MANAGEMENT

42 Bleive HRM 4: -gic Humas R e
Cowrse Owicomes:

¥ Toexphain the purpose of nan

» Tqmlhﬁlwwmmmwﬂpmmumwu!’:mt:mc
change.

7 Toanalyze the srategic i  strabegies roquired to selert, develop, sppraise & compaiate
‘e resource.

7 Toincgaic the knowledge of HR concepts to take corredt busines docmons.

Pedagogy: mmmﬂmmmtmm Roke Flay,
i Fiekdwork/ Froctical’s, Semil

L Comtext of of HRM, fx

mwﬁd-w in technology, Wuﬂuudmupphua diversity on

i MM& m.lwwmvrrm HR. Barriers to strategic HR. Strategic HR

4.3 Elective HRM 5: Labour Legisiations

—

Course Outcomes:
* The provides basic phual bases of indk il relanons.
> It iz almed ® developing and 3 u-n-nu-;m—nﬂ
and the state.
>nmb:wwdhmwmm“kmuwmmmm
focus on practice.
¥* To understand major statees and regy g o mﬂuqﬂ
o siale.

Pedagogy:  The Pefagogy consisty of Lectuns. Shared Expenence, Case Study, Role Play,

¥ 9a, 10, 12, 17, 18, 22,
123, 24, 25, Chaptar V B, Up to Sec 25 (S) and Seoc 13, Kamataka ID Rules, Industrial
Empiloyment (Standing Orders) Act, Kamataka Standing Orders Rules,

Indian Factorles Act 1948: Kamatasks Faciory Rules, Contract Labour (Regulation and
Abolition)Act 1971, Kamnataka Contract Labows Rules.

Paymest of Gratuity Act 1982: payment of bomus act 1965, Kamataka Industrial

p W apEregale & Establishments (National Festival Holidays | Ao,

je Persp on TI‘IIH.II.‘ P Temporary Vs P 4 ESl Aet 19d4E: i provident fund and 1l provish act 1952,
employers, Intemal Vs External reo g losting, refe n t s compensationact 1912 paymens wages acz 1936,
Assigr traming & & d design & delvery

& C
arsrm-dn.m.l.hummhu. mdmmmlmwy.aw
equity, and Individual equity.

4 Employee Sq-ﬂm mm tumover, retirement, Intermanonal Vi Domestic HRAL

o Tssucsin |
Referemces:
*  Serwieyic HRM Jeffery Mella,

Lasly B, Govmes-Alefla, Durviol B Buikin, Robers L. ardy, Monaging | lums
Relmurces PI 201 (Uit 1}

L ¥ 3 Ih - - Pra Lad
ST
*  Charier R Gover 54 ie Hi L . Frearson Edwootive, JNE

Kbl &R (2001 ). Strategic Humos Resaurer Devekopment. Esstern Economy Editin

Pramice Hull India

*  Bowrlld Parcell, J {2003, Strntegy dnd
i e -

Srgueyic FRM Sparesl Oaferd Umiversity Press New Deii
Swrsegy Deiven Tiont Menupement EdulSitcer Dovell

57

Code of Discipline in Industries: repon of the second national labour commission 2002
Latest ILO eg inaeveoping countri
References:

= [nehattrial Laves P-L Maik

4.4 Elective HRM & Induestrial Relatons & Collective Bargaining
Cowrse Outcomes:

-

# To belp students acquire solid theotetical. practical and ethical perspective on vanous
‘aspects of IR.

r'.l'oﬂﬂh-iu-':dhwmuirol IR mlndu.

» Undy andp of Exmok e

bTahwmmmpmhmmnMwumum

g and Gri

hdw- m consists of lmults. Shared Experience, Case Study, Role Play,
I

meﬂl.SanuunnuiPmumm
ial Relath d. concept and approaches in [R stake holdens
of IR, various factors mfuencing IR, HR wm»ikmmnkdndmw m
strategics, legal frame work of 18, communiy of R Proactive IR, industrial conflices,
disputes, Conflict resclution

THMMMWMIMMGTTUmmwhd
federations, trade union problems, trade union or Tl of
‘.I'mhﬂn. trade umion act 1926, regotranon of wade union, uqlh-ymmonnm

r igm and growth, legal status. probl f trade umions,




—_——

Indusirial Relation T VRao

4.5 Elective HRM 7: Knowledge Management
Course Ouiromes:

Gri and pli iscipline, standing ornders, acts of 4 | 4 Knowledge Culiwre: Knowledge Culture Enablers, Mamtaining the Knowledge
show cause notice, suspension. Enquiry procedure, Principhes of natural justice. Pumshments, . P " Lo ¥ N
e e d and dismi Lay off, Culture during Change, e, & the dge
T imp R closures, VRS, | cultwe
Collective concept, 8 roiorance in IR, CB = an instmoon, (LO perception of CB, X ek Practh 1
Objectives of CB process, negotiati gaming i =» & Support,  tmpact of
patterms o 2 on Knowledge M Saffing Perl
types of wage ent, bonus d VRS A Rewarding, Knowledge Worken. Lammng & Development,
setbanent, Linion issucs serth R ization settly mﬁ: Llw!l. retrenchment and i Evakuation and Review,
closure setticments. ‘ Cratabon |
Referencex References:
*  indusiral Rekotion Remarwamy *  Knowledge Mo Sheida Debowii Jokn Wikey India edition
o Pugucerial Relason Sarma - Mmmumw-uuumm
«  Industrial Relation Venk
o I | Redamian Ariern e ‘ = & ' dyv Menag Carl Dy & Philip Voss Fision Booka
L]

4.1 Elective 1B 4: Indla's Forelgn Trude
Course Ouicomes:
»  To Understond bndva’s position i the globalized workd market o ferm of questum of
world trode and lts congribastion o the GDF. romrmic growrh & developmens as o

» It introcheces pts and ideas on fedge acqn creation. and m
madem organization.
»  Tound d the sirategy and knowledge 2!

Ta dﬂmsd:ﬁﬂﬂnupﬂufhﬂwldpm Imowledge culture, tewms and leadership,

#  To develop anab | skalls of i 1) i shility a5 well a3 managerial skills for
‘nowledpe based srmiegy smplementation. |
Pedagogy: The Podagogy comssts of Lectures, Sharod Expenence, Case Snuty, Role Pl
Assignment. Freldwork’ Practical's, Serminars and Presentations.
Knowledge M concept, hip and k gt 2 A culture,
learming & develop | organizat pplying knowledge 0 work p Kaowledge
Syniems, Knowledge Service, Strategic Knowledge Leadership
Strategic  Koowledge M, moddls, knowledge workes, phass of knowledge

development.  knowledge
hm'm-upwm&mm

K Leader: L Bk ity

B ! knowledge,

Roles. Leadmg
Knowlader Tears, Knowledge nework, Recruiting arxt metm

+ To undersiand the balance of paymenzy (BaP') i term of fareign irade & io identify
and address any bnbalences in trade which b needs i wark on or workfrg o,
= To take e of the various bi-lateral & multtlateral trade ageeemenrs which fadia has
entered ino and alvo the nomsre & scope of vuri areas of economic cooperation
which India soems 1o be pursuing.
*  Towndersiand the foreign Trade Folicy of india in both leer & spiri and it thrust m
CXPOIT Promoson.
Fedagogy: The comssts of Lectires, Shared Exporience, Case Study, Role
Flay, Assigrment, Practical’s, Seminars and Presenmanons.
| Foreign trade and BOP of 1ndia: forewgn trade under plan, magor exports and imports
mp-:uhh.m-ﬂmr mdeaurnm mwlundmmnlmnn
by India |
1 Recent trends in Indis's forcign trade, directional pattern, major expor! commaoditie
thrust ares commodities, rends, problam and prospecis. mgor competilors, majo
mm“mmmlamalwmmlm
regulation acf), impornt snd cxpont control ondos cxport impon hoemmng systen
m‘hﬁl
1 Expon F duty packing credits, export promotion
councils, mm CAPAXIL, FICCL CIl, PHD chamber of Commerce,
DGFT and i f Inchia's policy on exim plan, control of
forcign trade.
4  Contermporary Export Import tremd analysis Invisthle exports Banking. |reurance,
dw‘. m _ﬂu consultancy, software e noed © pmm Ind:
cxpon conrol.
mmm::dbmn:\immmuaum
P P mpons
5 mw m India’s Foreign ‘mdr State rudmyg corparanon, mineral and
metal rading mle of v boands, © treahies, trade
agrecments, counier trade




= Zer Tizo p A4 Elective 1B & I omal Finnncial M
*  Bhashyam S ExportF The Course Outromes:
e G ok Pubs_ Delhi. 1945 7 Togivea d('_r d of signfi of Foreign exchange and its relevance
*  Khawa, Sri Ram Export Murketing in India’s New Mamyfocnaress. to survival of Companics in intemational markets
University of Delhi, Delhl, 1985 ¥ To study the forcign exchange markets,
*  Jain 8K export Performance and Export Marketing Siraivgsies }"'hmmmw‘mmm
Common wealth Pub., Deik, 1988 # It also heips in intemational investment decisions.
. Mh‘ﬂh?;diww:mw% Pedagogy: The Pedagogy consists of Lectures, Shared Expenence. Case Study, Role
s Fieldwork/ Practical’s, S i’ 2
4.3 Elective IB §: Intersational Trade Policy e g
Course Ouicomes: L Role of b ponal Financial M n Corporaie Financial Mansgement.

To understand the varioas Intemational trade policy snd factors leading to International trade:
and evaliatiors. Dynamics of Global Capital Flows, India's Balance of Payment, trencls, direction and
To help the students fo undersinnd tanfE and taes imposed by the govermment on imponed

goods. position. CAL deficit) p and M y Unicns.
!nmv*lh.ﬂuhhnwhhmbnﬂmln&mm |
Toalso ideas and theories of reponal coonamic micgrations. 1 Forcign Market- Introd Structure and Funcnons- Types of
Pedagogy: mm&dmmwc«m Role Play, woer-spot and Sorward quotaty sharage Exchange rate o
Practical's, Seminars and P |
P | 1N 2 M e 4o 4o
I Overview of Inferuasionsl Trade Palicy: invoduction, basi anff anabyew, con ond | e
fits of a tariff, other i of Trade policy. | ! labon and ic cxpy Facwars i ing evchange raie-
2 Political Economy of trade policy : free trade and efficiency, rent secking, political gains
ﬁm&pmmﬂ welfare arguments -p;;n free ade. mcome distnbution Theories of Exch Fisher's effect
icy.
3 Tnhhlqh ping ries : import i mfant 4 Mamagement of Forelgs Exchange cxpesure- Need for Hodpng of Hedging of
industry P g ing through p trade pobcy since 1985 |
de and Ask India’s Y. L and ic ep of miorest e
1 Trade Policy C and i
Wﬂmmﬂmwvwmmmwm E FRA aps and floors- Swaps
negotiations, cnvironmental and culural issues, WTO and natonal independence,
Globalization and the environment. 4 |sternational Investment Decision Risk Factors. country Risk cost and Benefits
5 Internstosal Trade Policy & E: ic Deved o FOI regul H ki
curmency tibility egulations of foregn wade and implanentation in - Capetal Budp Evaly Crieria
: ; AP S 5 facing
H‘}'m,_" ability, import s References:
*  Buckley, Adrian Multinationa! Fmance. New York Preniice Holl Inc.m 1996
mm:mmmwmw : «  Kim Sukand Kim, Seung Global Corpovate Funce: T
_ oputeni Mice sk extand Cases, 7 ed. Miami Fiarida, Kalh, 1994
S . s'mmg:;c Mdunational Finunc ol M New Delhi
India, 1995
* [nermational Trode Policy A mmprnpnnw Dilipk Das . d § M v P G Apwe Mde Grerw Mitl
* Iedrrations] Trade Poticy for Technology Tranger ¥ Shin T, 2009 - | iy ™ By Jeff Madurs
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45  Elective IB7: Intermntional Marketing

Course Ouitomes:
¥ To gve mm m depth analyss of @ = ng and ity jes for the
marketer.
¥ It also heips them to understand promotionsl policies of the governments (o sugment
e I
> mwm»mﬂkwnﬁmmm |
¥ It also provides insights imo the Ini ! wons and its relari
with India.
I'cﬁpp rh:?dunumwﬂlmu.sw&mCESMy!ulcPhy
F Practical’s, Seminars and P
Lo @ mtrduction and bmp Basis of trade,

Theones of intemational trade, Trade barriers, India’s foncign trade since independonce.

T h Marketing E Polincal, Legal, Socio-cultural and
Desnagraph i market entry strategies MNCs, Global marketers
e

1 Organleation for Intcraational Marketing: objectives of i rheting, Factors

1 " i Com ) g mis soegy. Distribution :
strategies and Typesof d I

4 Export Plassing: cxpon finance. Letier of credit, export licensing, Fypon howeres, expornt
sk and Expon and Incentives by the of India and
! 2 fon capont p n India. Tmpon-Expont policics of the
Government of India Export o jon p finrmmal b

51 ic Institutions and Forw EFTA, LAFTA, EU, SAARC, APEC
Waorld Bank, IMF and other trding blocks and ating e :
References:

| Markering SakOnk I Jokn J Shaw
o Ca Ml

meu;m Francis

4.2 Flective IS 4: Enterprise Resource Plasaing sad Business Process
Re-Engincering

Course Outcomes:

¥ To know and apply key % in
mmnmarmdmm

» To undersiand key differences between the major ERP applications (such as SAP R/3,
and Oracle/PeoplcSoft/Sichel) and (ssues specific to these applications their
configuration and management.

¥ To cvaluate the progress of an ongoing ERP implementation project.
¥ To understand vanous BPR methodologies and their spplications.

Syslems as

Prdsgogy: The Pedapogy consisss of Lectures, Shared Experience, Case Suady. Role
Play, A Jdwork. Practical’s, Seminars and i

L L s of supply chain o s sysioms m
e ind Pl

1 Introduction e ERP: vew of the enterpri nvmmmhw
ERP a manufactunng Vendors, i and users, introd,

SAP, mwmu-wormmu PP.FUCOMUI’MF
3 SAP's SCM system: recent developments in onder and SCM basod on SAP systems.
cl SCM, forSCM.

4 Re-cegineering: an imperative for survival, implementing BPR methodology and
siops, Is re-enginocning
& Tromds in Information technology: poople view, emprwenng poople through

L e P

| Referemors:
| *  ERP Alewis Leon. LeonPublivhers
. Cham baved on SAP systemr, G K
P Merwnyand 4 Zelr, Springee Inwernational Edition
= The ame Source For Comprehensive Solutions Uting
Sup B3 11 Edition Auwhored by Asap World Consutancy-PHIL
= Intresduiction to SAP. aneverviewof SD, MM, PP, FICO Modules of SAFP
*  Anlnsider’s Unblased Appraisal of S4P R
Wanag Wiley, Coriolis d fe
*  ERP Vinsd Kumor Gorg and N K Venkitakriyhran PHI
*  Hammer, wwwan”m Rrengineering the
Cony A Harper Bucsiness




4.3 Blective 15 § Electronie Commerce
Outoomes:

*» Te the compleity of e- d its mamy facets.
»  Toeoxplore how c-business and e-commeree fit ogether
To uientify the impact of ¢-commerce.

#  Te recognize the benefits and limitations of c-commerce.

Pedagogy:  The Pedagogy consists of Lectures, Shared Experience, Case Study.
Role Play. Assi Freldwork/ Practical’s, Scminars and Pr o

1. Introduetion 1o E-C: tges nd fimitations 1o E-C Vake
Jsaiis and ons of E-Cl

2. Imiernet: the internet and the worldwide web, the internet Protocol Suite, internet

archslecnure, Infernet service provid of the ‘
web), bmier organizationsl Commerce and EDL EDI implementation. mobie
Commerce.

1 C At & Tocnrti - . PO

4. Sersrity and challeages: electronic payment systems mnd the issues involved,
secuniny issues and encryption, E-CRM, E-SCM. E-Strategy.

5 O Electronlc C dvertising and Marketing on the
inteniet, Consumes Search and Resvurce Discovery, Wb based b2b E.Commerce.
Imﬁmmwm Legal and cthical issues, legal infrstructure for E-
Commerce in india (The Infb Ti gy Act, 20000, I | eyber
laws.

Referrmres

*  Ravi8 Kolakooa and Andrew B Whinston “Fromtiers of
Eearamc Commeree Askhson Wesley, Pearson Edwcation, Avia.

* “Procical Crapragraph ' Briwe Schneir and Neils Ferguson,
Wildv-dreamiech inadiv Private Lud.

*  E-Commerce-Amanganial perspecine ~ P T Joseph. Eremtive Hall, India

*  “EegtronicCmmerce | Frumework, Techmlogiesand
Applications. Tuw MeGraw Hill

= “Electram Commerye  From vision io fufiliment, Elias M.Awad, PHI
Jeffrey F Raypwrrand Bernard J Jawessk - E-C

4.4 Elective 1S 6: IPR and Cyber laws

Course Outcomes:

To introduce the cyber world and cyber law in general

To explain about the various fcets of cyber crimes

To enhance the understanding of problems arising out of online transactions and provoke
them 0 find sohutions

To cluify the Intcliochml Propoty Esues in the oyber space and the growth and
development of the law in this regard

Pedagogy:  The Pedagogy comsists of Lectures, Shared Expononcr, Casc Swmdy, Role Play,
Assignment, Freldwork Practical’s, Seminars and Presentations.

-
-
-

-

.

-

.

1PR introduction, Basics, Legal Concepis, International Architecture of
Protoction, Global Regulstory, DRIPs. TRIPy. Diplemacy in IPR
protection, IPR in India, IPR vs Vertical Inchastries,

Cyber Laws: cyber alerts, internet frauds, thefls and cnimes, cyber laws
Vi verical indswi

credit cand merchants and payments

laformatior Security: concepts, methods, tools, smndards, compliances.

Information Secarity Control and Dusaster Managament.

Py b Tor sl I Property Rights &y

Ruchea Singh Purl Arvired Viswuna than
Re-shinking insellecnaal property- the political economy of copvright
By YuhnTian

Inteliecruai property and information woalth ey and

Cvberiaw for global £-business. finance, pavmeni, and
dixpute by Takeshi Kubaw

Cyberigw: the Indian perspective- by PavenDugyel

Info Technology in Businers Manay why

Dr. MukeshDinanng, J. B, Dixit

Payment technologies for E-commerce by Weufong Kow

New payment workd: @ manager's gide 1o crvating anefficient
Puayment Provess by Mary 5 Schaffer

Managing informatios securtiy risks: 1he OCTAVE approach
by Chriopher ] Alberm. Audrey ). Dorofee

Informarion Securiry: design
Compliances by Timathy P. Layeon

An informarion secwrity handbook by John M. D Haer




b
5

v

v

4.5 Elective IS 7: Business Strategies

L

Course Outcomes: |

Tumwwm:mmmﬂmhdﬂmmkaﬂm

| 42 Elective RASCM 4: Sales and Logistics Mansgement
Course Quicomes:

To understand sales foroe and marketing channels to gain competitive advaniage.
To fumilisriee with the concopts, techniques snd the practical aspects of the key decision making
varisbles in distripunion channel mmwnem

To understand various perspectives and concepts m the ficld of
M
To

the =d coowol

of straiegy. fo

Ofganizations.
To develop skills for spplymg these concepts o the sohition of busness problems snd master

the anatytical wols of stratepx managoment

Pedagogy:  The Podagogy comsists of Lectures, Shared Experience, Case Smdy, Role
Play, Assignment, Fieldwork/ Practical’s, Semmars and Presentations.

l-mh:h:dﬂdumhumldu.mm:m»uplnm”
business off the ground, C linkages, dvnamics and ion of business
mmummm

up.

.u—mmmmnmm.um
hack-endsyviems.

Business Eavirosmsest: the role of

Laonching your cobusimess: Wieb Dmp. with  HTML/Flash/Javascript Diveam

References

m.m:mw Judd Rrversand Wagrer

Edition X0 Allan
Aficrk, OhrissoperL. Tucei
E-servie, New Directions in Theory and Pracice. Rolund T Trusrand
P.K Kannan, Prentice Hall India.
Steven Aler: Information Systema: Foundation if e-busmess. PHT
Multimedia Systemy Dexign. Pradhai K Andleigh amd Kieun Thakrar

67

YW YV

To ch i
Yommpmhhmmwmhmmvmw
b wystoms

1o national and jonal sales and di

Pedagogy:
wmﬁmumum

Pedagogy: mmmnfmmmmm Role Play.
Assignment, Presentations.

Ficldwork! Practical’s, Sominars and

Sales Management: Otyectives of sales management, Persomal scfiing process, Developing
personal selling stratcpies. Orgamuning (he sales force-Types of sales organizations-
Determining the kmd of sales force and Size of the sales force. Qualitios of sales exccutives.
Managing ihe Sales Force: recruming. Sdnn;nd'rmnngdnuh&m'rmw
territory management, Sales tomitories and Sales guotas-Compensating  sales force,
Mmmuuumc g the sales force-E: g the sales force.
mhﬂwhm;mnmmzmnmmut&m
Diswibution and Logistics M Design of 5
wamofbﬁwmhﬂmﬂmmmw
activites viz, Cusiome sovices Material
handling-C and
Warchousing and siomgr

Swategy: logancs b Systom, O :
logistics, Implementing logssucs strategy-Computer pacicages used in logistics.

Ohvder ' F Traffic

for effe

5 Sk A
MNomand " {srvomi
Proferrional Sales Manmyement R L Andervon, Juveph F o, Al Bavk
Murketing Chamneds | W -Siern, Aoiel LER Amsary, T Corgphan
Fandamentaly of | sgonc: Menaprment M Lambert, Jomes B Sock, M Elires
fqm’h-pu- Desaid) B and D) Cloas

Decimiszms. 5 o Conas Nichsrd RSIL Edwerd W Cunlif amed

CRCRC R

d Supyprhs (e M tin Ol inspber
Cales M S e isiencs Making Thoomats N, frgrame
A& Sty Chuti I, € I Wb

4.3 Elective RENCM §: Retsil Mansgrment

Course Oulcomes:

# To describe retailing, the eutities iveolved, snd the tmpact of docisions on 2 rewil basiness
¥ Yo ety the mporianit aspects of menchandise planning and mana gement

* Tumﬁmmmnnumllwlhdawmmhm

#  To Nhestrate how the can creste 8

The Pedagogy consmts of Lectures, Sharod Expenence, Case Study, Role Play,

and |



Introdaction tv Retailing: Strx_ cconommic & s ftive s C al Thermsail
—u—;—: mnbﬂmml”ﬂhwﬂﬂ&“oﬁu! merchandiae department;

b and th - r f g
lnvestory Key 408, - MArGIN on rotums, gross margin, sock tum, forward
cover,mark down, gross margin return on inventory (GMROI):Stocktaking methods,; The causes of
ko es W limit markdowns; The implications for effective of GMROA on
the financial health of th Merchands g fe i GMROL
2 Product = & = — g
develop Range lanning and bud, model stock, never-out lists, open-to-buy:
Visual ing- Space manag its imp ially and the different iechniques |

used @ mmmge space; The customer decision making process and its affect on store layout and |
mcnmmmmmmw-uwmmmmmmm
ABC malysrs andd imph o

Buying and Sepplying- Koy oporatonal objectives: speod, cost, quality, dependability, flexvitahity;
sorvice lovel agreements m applicd by retailers; I hips for competitive advantage, Quick
Respomse (QR), Efficient Customer Response (ECR) and Vendor Managed Inventory (VMT).

Reference:

»  Retgiling Managvment, Sth Ed. Michael Leviand
Barwm 4 Weiz frwin McGraw-Hill. New York. NY. 2004,

® Berman and Evoms. Rewaill Monagemeni, Prensice Holf 2008

* Levyand Nerz Rewilmg Managemern, irwtn 2004

* Duine, Lisch and Gable, Retatling. Sowth- Western 2002

* Duvis and Ward Munaging Retail Corsumption, John Wiley & Sons 2002

* Roben Specor and Patrick O McCarthy, The Nordsirom Way: The Inside Siory of America's # |
Cunlomer Serviee Company, John Wiley & Sons. Inc. 1995

| 44 Plective RESCM b: P & hip M
Course

Outcomes:
* rahdupu:m»mm-um
»  To mumtam large
- Teﬁkmﬁﬂkmﬂﬂhw&m-ﬂﬂmﬂmmmm

#  To onable Usage of cross selling opportunitics withoul annoying qustomers,
Pedagogy: The Pedagogy consists of Lectures, Shared Exponience, Case Stdy, Roic Play,
A Ficldwork/ Practical's, Seminars and Pr

|.mmﬂm;cmmm:mﬂmmmmm

Promoticn and IMC planning and Strategy. The
! honad market for F on & IMC.

1A b = jox: advestising objoctives. C -
e " and Impl

A Personnl Sdiing & Sales Mansgement: personnel Selling Proczss and approaches,
Sales management- Objectives, Policies & Strategy, Sales Management process.
Motivating Compermating. Sales Budgets, Quotas and Sales Tamitories.

4 Customer o ing. definition, Practice, Technology:
Customey Life Cycle, CRM Process, Negotiating with Key Customens Call Centres.
Customer Interaction, Negotiation as a Process, Tools of Negotistion, Negonanon
Audit, Apphicabon providers and CRM.

5 Foundations of Customer Centric Business: internal process and Customers.
Estermal Process and O Key Gy prioritizing Key O
Customer Strategy gnd, Parmer Relationship Management ( PRM), The Techwology
mPRM,

Reference:

o Semenik 2008 Promaotion gud IMC ", Thomson,

= Belch 2005, mnw.ummm

. Cliwe 2007, Doy e P { Mardeting ™.
Ard Edution. Thomyon

* Sl Cundiff und Govmi, Sales Manggement, PHI / Pearson.

*  Byira, mwwmmmrmm-m

o Clow; 2007, Integrured Ad. Promoti
Jrd Edition

«  Rom Masrv amd Jomes Reardon, 1997 Reiail Managemeni,
MeGraw Il nwrnasional Edition.

*  Paul Greenbery | 2005 CRM at the Speed of Light, TMH

*  Kea Bernert 2003, The Hund Book of Key Cusomer Reletionahip
Manapement Prarum educanion.

o Jagadich Seih. AndlParivartiver&Shainesh, 2005, Customer Relationship
Munagemens. TMH
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45 Elective R&ASCM 7: Operations Restarch

Comrse Ouicomes:
b The acquaing the shud th w0 s and modwiry
¥ It also helps them lo grasp the significance of analytical Wochniques i docizion making.
»> ing nd durstion

1t bckps them 1o thee vk
* nmmMummmmum_nm.

Pedagogy:  The Pedagogy consists of Lecturcs, Shared Experience, Case Study, Role Play, Assignment,
Fiekbmori Practical's, Sermi - soog. |

L R

Modcl Bullding is Oft: lincar p Fe L Graphical soh
mmuummnmm

Tramsporistion sed Awigmment Probdem: mmmmhmmmu
ﬂml..u-lpm PER'T & CP'M, Determinationof fidats, memrnmm ol‘nmwm nmn of
games Two Persons Zero-sumgame,

Decislon Theary! Decision miking under risk and decision tress. Lne M Excel solver foribe abve
el

Refercacen: |

. Tochmiguees i Al N0 Vabrw

*  Cperativns Revearch Wigeer

*  Opereimns Rescarch Homdy Take

- IProbk 2 b Bk

- R 5 45

*  Oprretions Renearch S0 Shirma

T

| Cover Title Page (Format enclosed)

Inner tithe page (Same a8 cover title page)

Certificate from guide and chairmun and declaration by the student
Certificate from company/Tirm, where the projecl work by carrind vetl
(Not required if project work is sot based on a company Tirm).

Achnowicdgement

List of tubles and figures.

A tomy/operational definitions used.
Introduction
Chapur |

L Problem definition / statement. This will cover company profile oo if the topkc
chosen pevtaing (o 8 company. -5 pages
I1. Restarch Objectives not more than 5 objectives. Use KSA model - 1 Page
1L Research Methodology State the basic and secundury research desizn.
171t is 2 sample survey explain, sampling design und guestionaaire design.

s of deta and of data amahysis. -3-4 pages
IV. Limitaions of the project study -1 page
Chapter 1}
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Discuss theories, concepls, hypnmuu. mudels eir., undrrplnulug the project work
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Elndises
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ul lenst 40 pages




Chaptes [V
Sumumary of Findmes
‘ Thas chapter will be a brief statement of analysis abready stied in the findings section,

-3 pages
|
| Conclusions s Suggesuons
~Ipages
| (uotal no, of pages must be @i least 80 burt nor more than [30)
hy: Ref fike articles, books, websites etc.. used in the project work must
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other stylemanuals)
Appendin

This will . printed secondary data {only if it ts vory cnitical) and any questionnaires
userd for the study.

EORMATTING YOUR PRQIECT RFPORT

Repons should be neatly only on one side of the paper with |.§ spacing on
Ad sizebond paper (210x 297 mm). Use dry tone X erox for printing.

The marging should be: Lefi 1 257 Right 1", Top and Bottom 075" Refer 10 style
manuals hke WLA: Hondbwok

The total member of reports to be prepared i Two. Only one copy is w0 be submited o
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zmmw‘limzmhm if the draft is not approved by
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Outlay of the Report:
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Chapees 2, sections as 2.1, 2 2o, andsubsoctions as 2.2 3, 2 5. e

Each chapter must be lefl justificd (font sz 16). Followed by the tie of chapter
centered (font size 18), soctions'subscction numbers along with  their
must be lefl pustified with section number and its heading in fomt size 16 and
subsection and its heading in font size 14, The body or the text of the report should
have font size | 2, (Times New Roman)

The fignres and tables must be numbered chapter wise for e.g.: Fig.2. | Block dis
of a scrial binary adder, Table 3.1 Primitive flow table. atc All figores and tables
should appesr exther in the samc page of the next page in which they arc reforred first
Preferably, all figures and tablcs are 0 be placed eithes at the top of the bottom of 2
fe The refer should be bered serially in the order of their
occurrence in the ext and their numbers should be indicated within square brackets for
€& (3) The section on references should list them in sorial order in the following

For wxthooks AV.Oppenhora and RW Schafer. Digital Signal Processing,
Engicwood, NJ.,Prontice Hall, * Edioon, 1975

e | pge
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